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BiHHUIBKHIT TOPTOBENBHO-EKOHOMIYHHHN IHCTHTYT
KuiBchbKOro HalioHaIbHOTO TOPrOBEIbHO-CKOHOMIYHOTO YHIBEPCHTETY

MICIIE I POJIb EJEKTPOHHOI KOMEPIII ¥ CKJAII HA®POBOI EKOHOMIKH

3acrocyBaHHs [HCTDYMEHTIB €/IEKTPOHHOI KOMEDLII HAAaE MOXI/MBICTbL [MAMNPUEMCTBaM OE3MEPELLKOAHO POMOHYBATH,
npocysatv ¥ rpoaaBatv CBOK POAYKUI0 63 TEDUTODIAIbHUX OBMEXEHDL, OCTIMIHO PO3LIMPIOBATH CBOK K/IIEHTCLKY 6asy Ta
OXOI/IOBAaTU HOBI PUHKU 3@ BIHOCHO HE3HAYHWNX 3YCU/Ib, BUTPAT Yacy [ pecypciB. Y CTatTi po3r/isgactsCcs Micye | posib €/1EKTPOHHOI
KOMEPLIT' y CKIaAI UNBPOBOI EKOHOMIKM.
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POSITION AND THE ROLE OF THE ELECTRONIC COMMERCE IN THE DIGITAL
ECONOMY STRUCTURE

An important component of the digital economy in Ukraine is the use of modern digital information technologies as an
important element of effective governance. The digital economy is not possible without the IT sphere, since it is aimed at using a
wide range of services or products provided by IT companies, including online trading, e-government, etc. E-commerce is one that
provides e-business, it is one way of doing it. Before any enterprise in the process of implementing its economic activity, the
question arises of maximizing profits while minimizing costs. What prompts the search for options to make their products available
to more consumers. The use of telecommunication facilities, which are an integral part of the digital economy, in particular the
means of the global Internet, which allow the formation of an advertising platform, provide complete information about products
and services, their advantages and differences, to organize interconnections and to allocate the company among others on the
market. The use of e-commerce tools enables enterprises to freely offer, promote and sell their products without territorial
restrictions, constantly expand their customer base and cover new markets with relatively little effort, time and resources. In
connection with this, study of methods and tools of e-commerce as a promising means of solving problems of product sales, which
leads to positive changes for both the enterprise and its consumers, Is also an important precondition for the Ukrainian companies
to enter the world market. Position and the role of the electronic commerce in the digital economy structure are decided in this
article. The influence of the Internet on the sale of goods and services was traced, the role of Internet technologies in business
and the main reasons for their association were determine. Considered the tool of business management in the field of e-commerce
- an electronic trading platform, the main technologies of its creation are researched. Electronic commerce in the digital economy
has lately shown an intense pace of development that will further increase. All this is connected with the growing understanding of
the priorities of e-commerce, the existence of a substantially developed information infrastructure, as well as significant state
support for the development of the digital economy as a whole.
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IMocranoBka mnpodseMu. BrockoHalleHHs TeleKOMYHIKaliHHUX, HUGPOBUX Ta IHIIMX TEXHOJOTIH, a
TaKOX IHHOBAlil, HIBHAKE PO3MNOBCIOJDKEHHS IX B EKOHOMIlll 3yMOBWJIM BBEJECHHS Ta IOIIMPEHHS HOHSITTS
«uudpoBa EKOHOMIKa», sSIKa BIJJKPUBAE Cy4acHI MOMIIMBOCTI JUIsSi PO3BUTKY €KOHOMIKM YKpaiHH Ta IiJBUILEHHS
SIKOCT1 HTTS TpoMajsH. [Ipo migBumieHHs poti MudpoBOi eKOHOMIKK CBiqUUTh i «KOHIEMIIiS PO3BUTKY ITUPPOBOI
EKOHOMIKH Ta cycrminbeTBa Ykpaiau Ha 2018—2020 pokmy», cxBaneHa Kabinerom MiHicTpiB Ykpainu Big 17 ciuas
2018 p. Ne 67-p Ta 3aTBepIKCHUH IJIaH 3aXOiB MO0 11 peaizarii.

[udpoBa exoHOMiKa I'PYHTYeTbCS Ha IU(POBUX TEXHOJOTISX, CTPIMKMH pPO3BHTOK SKHX BIUIMBAE Ha
TPaaMIifHy €KOHOMIKY, NEepEeTBOPIOIOYH i1 BiJl EKOHOMIKH, SIKa CIIO)KMBA€ PECYpPCH, 10 €KOHOMIKH, SIKa CTBOPIOE
pecypcu. BinmosimHo 10 [1] € Tpu 6a30Bi CKI1a0BI TUPPOBOi EKOHOMIKH:

- arlapaTrHe Ta IporpaMHe 3a0e3neyeHHs, 3aco0H TeIeKOMYHIKaIlii, MepexHi 3aco0H TOIIO, SIKi YyTBOPIOIOTh
HiATpUMYIOUy 1HQPACTPYKTYPY;

- 3MIACHEHHS TOCIONAPCHKOI [iSUIBHOCTI, BEACHHS PI3HOMAaHITHHUX Oi3HEC-pONeciB 3 BHKOPHCTAHHIM
KOMIT IOTEPHUX MEpEX, 1o HopMye eNeKTpOHHUH Oi3Hec (e-business);

- PO3MOBCIOKEHHS TOBApiB uepe3 Mepexy [HTepHeT, 1o GopMye eIeKTPOHHY KOMEPIIito (e-commerce).

Anani3 pociimkenb i myOaikaumiii. [Iponecn TpanchopmyBaHHS €KOHOMIKH Yy IU(POBY €KOHOMIKY,
MPOIIECH, SKi 3MIMCHIOIOTHCS i BIUIMBOM IM(PPOBHX TEXHOJOTIH, CTUMYJIIOBAIN AKTUBHY IisUTBHICTH HAYKOBIIIB
[1-12], 30kpema: B. ®imyxk [2], C. Komsaenko [3], C. Bepertok [4], B. AnanskoBa [5], . Kapuea, }O. [TuBoBapos
[6] Ta iH. Ase, He3Ba)KarOUM Ha LIMPOKE KOJIO HAYKOBUX JIOCITI/DKEHb y Taly3i PO3BUTKY LU(POBOI €KOHOMIKH,
3aJIMINAIOTHCS. HEJOCTATHHO JIOCIIPKCHUMH MUTAHHS MICI 1 pOJi OKpPEMHX CKJIaJoBUX LH(poBOi eKkoHOMIKHU y ii
CTPYKTYPpi, 30KpeMa eJIeKTPOHHOI KoMep1ii.

Merta pocaigxenHs. MeToro poOOTH € BU3HAYCHHS MICIIS 1 POJTi €IeKTPOHHOI KOMepIii y ckiaai udpoBoi
€KOHOMIKH, 11 XapaKTepuCTHKa Ta aHaji3 crenudiyHux ocoOauBocTed, MO 3a0e3neduTh OUTbIn epeKTUBHE ii
3aCTOCYBaHHSI.
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Bukiianenns ocHoBHOro Marepiany. BaxkinBoro cknanoBoto GopmyBaHHS HU(POBOi €KOHOMIKH B YKpaiHi
€ BUKOPHCTAaHHS MOXJIMBOCTEH cydacHHMX LU(POBUX i1HGOPMALIHHUX TEXHOJIOTIH SK BaXKJIMBOIO EJIEMEHTY
epextuBHoro ympasiiHag. lludpoBa exonomika HemoxmBa 0e3 IT-chepu, amke BoHAa cHpsMOBaHA Ha
BUKOPHCTAaHHS IIMPOKOrO KoJla TOCIYr YW TOBapiB, sAKi HagaoTh IT-koMmnaHii, 30Kpema OHJIAHH-TOPTiBIIA,
eJIEKTPOHHE ypsimyBaHHs Tomo. Le, y CBOKO depry, CIOHYKAa€e YAOCKOHAICHHS BCiX 3aC00iB iHPOPMALIHHIX CUCTEM
Ha ITiICTaBi HOBHX MEPCIIEKTUBHIX TeXHOMOTIH [§—11].

B ymoBax cporoseHHsI KOMIaHil Bce OibIe yBaru MpUAUIISIOTh €IEKTPOHHOMY Oi3Hecy, CIpSMOBYIOYH B
€JIeKTPOHHMI Oi3HEC IHBECTHIIHI TOTOKH W HAKOIMYIYIOUH JIIOJICHKI ¥ (piHaHCOBI pecypen i 3abe3nedeHHs Horo
e(eKTUBHOTO (QYHKIIOHYBaHHS.

EnextponHmii 6i3HeC — I €IEKTPOHHA €KOHOMIYHA MisIbHICTB, B sKill Oi3Hec-mporecu, oOMiH OizHec-
iHpOopMamiero 1 KOMEpIiiiHI TpaHCaKIlil aBTOMAaTU3YIOTHCSA 3a JOIMOMOTOI0 iHPOPMALifHUX CHCTeM H Triio0anbHOI
KoM’ roTepHoi Mepexi Intepuer [12]. EnextpoHHuit 6i3Hec HajaMHaMidHA rajiysb, IO CTPIMKO PO3BHUBAETHCH, i
I'PYHTYETBCSI Ha TaKMX TEXHOJIOTISX, SIK MEPEXHI TEXHOJIOTI]; KoprnopaTuBHi; [HTepHeT-TexHouorii; BupooHuui IT;
CUCTEMH MIATPUMKH IPUHAHSTTS pillieHb, €KCIIEPTHI CHCTEMH TOLIO.

3a maHuUMHM JOCIHIJDKCHHS PUHKY €JIEKTPOHHOI Komepuii (3a matepiamamu Morgan Stanley Research,
Forbes.ua, Gemius VYkpaina, IHAY T1a iH.) MpOrHo3oBaHi 00CATHM YKpaiHCHKOTO PHHKY EJIEKTPOHHOI KOMEpIIii
mokazaHi Ha puc. 1.
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Puc. 1. IIporno3osani o6csirn online-roprisii B Ykpaini

EnexTpoHHa KOMEpIIisl € TaKOo, M0 3a0e3Ieuye MisTIbHICTh CICKTPOHHOIO 0i3HECy, 1Ie OJUH 31 Croco0iB
foro BeneHHs. [lepen Oynb-sIKMM TIIPUEMCTBOM Yy MpoLeEci 3IiHiCHEHHs HOTro €KOHOMIYHOI JISUIBHOCTI IOCTaE
MUTaHHA MakcuMizamii mpuOyTKy npu MiHiMizamii Burpar. Illo croHykae momryk BapiaHTiB 3pOOWUTH CBOIO
MPOAYKINIO JOCTYHMHOK OUIBIIIH KITBKOCTI CHOXHBadiB. BukopucraHHsS 3aco0iB TeleKOMYHIKalii, sKi €
HEBiI’€MHOI0 YaCTHHOIO IU(PPOBOi €KOHOMIKH, 30KpeMa 3aco0H riodaipHOI Mepexi [HTepHeT, siki JO3BONSIOTH
chopMyBaTH pEKIaMHMH MaiaHYMK, HagaTH MOBHOTY BiIOMOCTEH MNpo TOBapW W IMOCIHyrH, iX IepeBarn u
BiIMIHHOCTI, OpTaHi3yBaTH B3a€MO3B 30K 1 BUIUIATH KOMIIAHIFO cepe]l iHINX Ha PUHKY.

Ha cporomni He3HayHa KUTBKICTh KOMIIAHIM MpPaBHJIBHO BIIPOBAIDKYIOTH Oi3HEC-IHCTPYMEHTH MeEpexi
[HTepHeT y CBOIO AisUIbHICTH. BinbLIicTh 3 HUX 1€ POOJSITH YACTKOBO (caifT-Bi3uTKa, Oi3HEC-caiiT, Oi3Hec-mopTa),
ajie BOHM CHUCTEMHO He MpALIOIOTh 3 IHCTPYMEHTaMH [HTepHET-TOPriBIi 1 30BCIM MaJio 3 HUX CTBOPIOE TOBHOIIHHI
€JIEKTPOHHI TOProBi MaiiaH4uku. Lle 3yMOBJIEHO MMOBEPXHEBUMH 3HAHHSIMH KEPIBHUKIB i BJIACHHKIB KOMIaHIN y
TEXHOJIOTisX [HTepHEeT-TOPriBII, KPIM TOr0, 4YacTo IHCTPYMEHTH MOOY/I0BH €JIEKTPOHHUX TOPTOBHUX MailaHYMKIB 1
METOJIUKY CBOET pOOOTH MPUXOBYIOTH SIK KOMEPIIHHY TAEMHULIFO.

[MommpeHoto 1 3py4HOI0 € TEXHOJIOTIsI CTBOPEHHSI TOPriBeIbHUX MaiilaHYMKiB Ha 0a3i JMHAMIYHOTO web-
cepBicy Ha ocHOBI icHyrounx CMS (Content Management System), cepes AKHX HAHTONYISAPHIIIAME € CHCTEMHU
«Wordpress» 1 «OpenCarty», mpoBeeMo iX MOPIBHUIEHUI aHAI3.

CMS «WordPress» — mporpaMHuii POAYKT 3 BIIKPUTHUM BUXITHHM KOIOM, SKHH Ma€ IMUPOKUH CIIEKTp
MOXJIMBOCTEH, (DyHKLIH i ONMOBHEHb Ul CTBOPEHHS 1 KOPIIOPaTUBHMX IOPTAJiB 1 KOMepLiHHUX IHTEepHeT-
MIPOEKTIB.

Ho cxmagy CMS «WordPress» BXOASTH IIMPOKE KOJO IOMOBHEHb W IUIATIHIB, OJHUM SKHX IIiJl Yac
CTBOpPEHHS |HTepHEeT-Mara3wHiB H TOPriBeNpHHX MaWmaH4uKiB € twarin «WooCommercey», sKuil 3abe3medye
MTOBHHH KOHTPOJb HAJ MPOIIECOM TOPTIBII IS BIACHUKIB Mara3uHiB i aAMiHICTPAaTOPIiB eNEKTPOHHUX KOMEPIiIHHUX
CHCTEM, Ma€ IITUPOKI MOXIMBOCTI CHHXPOHI3alii 3 OONIKOBMMH W IUIaTIKHUMH €JNEeKTPOHHMMH cuctemamu. Ha
ChOTO/IHI BiH 3a0e3meuye ¢yHkiionyBanus 30% Bcix online-mara3uHiB y CBiTi.

OcHOBHI 0co0muBOCTI Iariny « Woocommerce:

- IIOCTYTI 10 TUIATIKHUM IIUTIO31B; TE€OJIOKALlis;

- KEpyBaHHsS 3aracaMd TOBapy; BIICHIJKOBYBAaHHsS 3aJMIIKIB TOBAapiB HAa CKJIa/laX; IHBEHTapH3aLlis
3aJTHIIIKIB;

- KyIIOHU ¥ KOJIY Ha 3HNUXKKY;

- KIIIEHTCHKI aKayHTH; CUCTEMa BIATYKIB PO IPOIYKT,
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- KJIIEHTChKA MiATPUMKA;

- 6a30Ba 3BITHICTH 1 aHATITHKA; MOOLTBHUI TOCTYII 1 aIMIHICTPYBaHHS TOIIO.

MoxnuBicTh iHTerpyBaHHs noiatky 3 Google Analytics g03Bosisie MmMpIIE MOHITOPHTH KIIFOUOBI
MOKA3HHKH.

[Inatdopma e-commerce «OpenCart» opieHTOBaHAa Ha CTBOPEHHS |HTepHET-MarasuHiB 3 PO3MILICHHIM Y
HUX TOBapiB 3 Pi3HIMH BapiaHTaAMH JOCTAaBKH 1 OTUIATH.

OcHoBHi ocobmuBocTi «OpenCart»:

- BOymoBaHa 6araTOMOBHICTb, BKJIIOUAIOYH 1 YKPaiHCEKY MOBY;

- IIOJTIIIIIIEH] TTOKA3HUKH IIBUIKOCTI;

- MITPUMKA JIEKITBKOX Opay3epis;

- maTpuMKa (GI3WYHAX 1 BIPTyadbHUX TOBApiB, HEOOMEXKEHICTh KaTeropiii Ta KiJBKOCTI, AEKITBKOX
MarasuHiB;

- MiATPUMKA Ma0I0HIB, MOYJIIB i TOTIOBHEHB;

- CTaTUCTHKA TOBapiB, 3aMOBJICHB i MPOJIaXiB; MATPUMKA PI3HUX BaJIOT 1 KypCiB;

- cHUcTeMa peecTpallii MOKYILiB;

- MOXJTUBICTB NEPeTryIsiy icTopil i cTaTyCcy 3aMOBJICHB;

- 3py4Hi ¥ MIBUAKI IHCTPYMEHTH TOIIYKY;

- MITPUMKA MEKUTBKOX IUIATIKHUX CHCTEM Ta PI3HOMAHITHHUX THUIIIB IDIATEXKIB,;

- HAJIaroKEHHS. METOIB OIUIATH JUIS Pi3HUX PETiOHIB TOIIO.

CMS-cuctemn «WordPress» i «OpenCart» HaiOimbIIe MAXOMATH IJII CTBOPSHHS IOBHOLIHHOTO
SNIEKTPOHHOTO TOPrOBOTO MaiJaHYMKa, MOIYJI H KOMIIOHEHTH, SIKi BXOAATH IO IX CKIaly, NO3BOJSIOTH JIEIKO
HaJIAIITYBaTH TOPTOBUN MalJaHUYMK IS TOTPEO MiAMPUEMCTBA OYAb-IKOTO MPOdIITIO i ramysi.

BucHoBku. Y mporeci 1ociiKeHHs BCTAHOBJICHO MiCLE 1 pOJIb eNIeKTPOHHOT KoMepii y ckiasi nudpoBoi
€KOHOMIKH, TIPOCTEKEHO BIUIMB Mepexi [HTepHeT Ha 30yT TOBapiB i MOCIyT, BU3HAYEHO POJb [HTEpHET-TeXHOIOTiH
y Oi3Heci Ta OCHOBHI IPUYMHU 1X 00’ €HaHHA. PO3MIITHYTO iHCTpYMEHT ynpaBiiHHs Oi3HECOM B cdepi eneKTpOHHOT
KOMepLii — eJICKTPOHHUI TOProBUil MalJaH4HK, TOCIIPKEHO OCHOBHI TEXHOJIOTIi 10r0 CTBOPEHHSI.

OTxe, eIeKTPOHHA KOMEPIlis y cucteMi nmu)poBOi SKOHOMIKH OCTAHHIM 4acoM ICMOHCTPYE IHTCHCHBHI
TEMIH PO3BUTKY, sKi OyayTh Ie OiUIbIIe HApOIIyBaTHCh. Bce Ie MOB’S3aHO 31 3POCTAIOYMM PO3YMIHHIM
MIPIOPUTETIB EINEKTPOHHOT KOMEPIIii, HAasBHICTIO CYTTEBO PO3BHHEHOI iH(OpPMAIIHOI iHPPACTPYKTYpH, a TaKOK
3HAYHOKO JACPKABHOKO MiATPHMKOIO JUISl PO3BHTKY LHU(PPOBOi EKOHOMIKH B LIIIIOMY.
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