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Anomauin

Posenadaemocss mema mapkemunzy 6 coyianvhux mepedxcax (SMM) ma iioco 3uauenns 6 cyuacnomy Oiznec-
cepedosuwyi. CoyianvHi Mmedia CmMAiu NOMYHICHUM THCIMPYMEHMOM KOMYHIKAYIi mMa MapKemuHzy, o 0038011€
OP2aHi3ayism 3ay4amu C80H0 ayOUmopio 8 Macuimaoax, siKi pauiuie Oyau HeMONCTUGUMU.
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Abstract

The topic of social media marketing (SMM) and its importance in the modern business environment is considered.
Social media has become a powerful communication and marketing tool, enabling organizations to engage their
audiences on a scale that was previously impossible.
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Currently, marketing trends are rapidly evolving. Therefore, it is not surprising that traditional methods of
introducing a new product or service to the market require specific promotional techniques. Simply creating a
brand and making a statement about oneself is no longer sufficient. It is necessary to win the favor and interest
of the audience. That is why social media marketing (SMM) has become the most effective tool today.

Social media marketing involves leveraging social media platforms to establish a connection with your
target audience, enhance brand recognition, boost sales, and generate website traffic. It encompasses activities
such as sharing high-quality content on your social media profiles, actively engaging with and responding to
your followers, analyzing the outcomes of your efforts, and implementing social media advertising campaigns.
The use of social media networks is widely employed, even by large companies. They have begun using SMM
for advertising and promotion on social networks. There is a hypothesis that it is through the active use of
social media that trust-based relationships with the brand’s audience are improved.

In order to understand and determine the effectiveness of the use of SMM, it is necessary to find out its
advantages and disadvantages. As to the advantages we mean the following:

1. Increased brand awareness. Social media platforms provide a wide reach, allowing companies to
increase their brand visibility and awareness among a wider audience.

2. Increase Website Traffic. By promoting content, products or services on social media, businesses can
drive traffic to their websites, resulting in potential leads and conversions.

3. Quick and easy content promotion. Social media offers a convenient way to promote content, whether
it's articles, videos or other media formats. This makes it easy to share, engage and go viral, helping to expand
the reach of your content.

4. Regular interaction with the target audience. Social networks facilitate constant communication and
interaction with the target audience. Companies can interact with customers, respond to inquiries, solve
problems and build relationships, promoting customer loyalty and satisfaction.

5. Industry, market and competitor research. Social media platforms provide valuable information about
the industry landscape, market trends and competitor activity. By tracking conversations, analyzing
engagement and studying competitor strategies, businesses can gather information to inform their own
marketing decisions and stay ahead of the market.

Now we can consider the disadvantages of SMM:

1. Time-consuming. Effectively managing social media accounts and campaigns requires consistent
effort and time. Creating content, engaging with the audience, and analyzing results can be time-consuming,
especially for businesses with limited resources.



2. Potential for negative feedback. Social media platforms provide an open space for users to voice their
opinions, and this includes negative feedback or criticism. Managing and responding to negative comments or
reviews can be challenging and requires careful attention to maintain a positive brand image.

3. Difficulty in measuring ROI. Determining the return on investment (ROI) of social media marketing
efforts can be challenging. While engagement metrics and follower counts can be tracked, it can be more
difficult to attribute specific conversions or sales directly to social media activities.

4. Information overload. Social media platforms are filled with a vast amount of content, making it
challenging for businesses to cut through the noise and capture the attention of their target audience. Standing
out and maintaining a consistent presence can be difficult in such a crowded digital landscape.

Despite these disadvantages, the advantages of SMM outweigh the drawbacks when executed strategically.
Businesses should carefully plan their social media activities, allocate sufficient resources, and adapt to
changes in the dynamic social media landscape to maximize the benefits and minimize the impact of
limitations.

To fully utilize SMM, it is necessary to determine the tools for implementation on a social media platform,
which can be multiple. The main tools of this type of marketing include:

e organizing a community is creating a community for a brand and working on interaction with its
participants.

e content marketing takes place in the placement of advertisements of one's resource on platforms of
similar topics;

e targeted advertising arises in the creation of creative advertising and shows it to an interested audience
according to certain characteristics;

e branding of games, placement of the brand logo in popular games, as well as sponsorship of players;

e online trading platforms are social network capabilities thanks to which online stores are created within
the usual interface of the resource;

e a hashtag means a special thematic label, by which users can over time find the content or material
they need within the network;

e the term SMO means optimization of a page on the Internet for the operation of search engines.

The use of social media networks is an important and valuable tool for modern businesses. It provides an
opportunity to increase brand awareness, drive website traffic, engage with your audience, and market
research. With precise targeting and a wide user base, social media allows you to reach the desired target
groups. However, the use of SMM also comes with challenges. Sufficient time and effort must be invested in
effectively managing social media accounts and campaigns. It is important to be able to respond effectively to
negative comments and feedback. Also, measuring the return on investment in SMM can be a difficult task.

REFERENCES
1. Buffer, What is Social Media Marketing? URL: https://buffer.com/social-media-marketing (mara 3Bepuenss: 16.05.2023).
2 Karwasra V. Digital Marketing. - 2017. - 162 p. URL:

https://www.google.com.ua/books/edition/Digital Marketing/dc5SEDWAAQBAJ?hl=uk&amp;gbpv=1&amp;pg=PP1&amp;printsec=
frontcover (mara 3Beprenns 16.05.2023)

Anmonoecvka Xpucmuna Bimaniiena — crynenrtka rpynu MP-216, dakynbrer MeHe»KMeHTY Ta iH(opMaLiitHoT
Oe3rnexu, BiIHHUIBKYI HAI[lOHATBHUN TeXHIUHMIA yHiBepcuTeT, Binnums, e-mail: ratusnakkristinapr@gmail.com

Hayxkosuii kepienuk: Cnooooaniok Anna Anamoniiena — cTapimmii BUkiaaad kageapu iHo3eMHUX MOB, BiHHUIbKU I
HAIliOHAIBHUIA TEXHIYHUH yHiIBepcuTeT, M.Binauis, e-mail: a.allavin@gmail.com

Antonovska Khrystyna Vitaliivha — student , Faculty of Management and Information Security, Vinnytsia National
Technical University, Vinnytsia, e-mail: ratusnakkristinapr@gmail.com

Scientific supervisor: Slobodianiuk Alla Anatoliivna — Senior Lecturer of the Foreign Languages Department,
Vinnytsia National Technical University, Vinnytsia, e-mail: a.allavin@gmail.com



https://buffer.com/social-media-marketing
https://www.google.com.ua/books/edition/Digital_Marketing/dc5EDwAAQBAJ?hl=uk&amp;gbpv=1&amp;pg=PP1&amp;printsec=frontcover
https://www.google.com.ua/books/edition/Digital_Marketing/dc5EDwAAQBAJ?hl=uk&amp;gbpv=1&amp;pg=PP1&amp;printsec=frontcover
mailto:ratusnakkristinapr@gmail.com
mailto:a.allavin@gmail.com
mailto:ratusnakkristinapr@gmail.com
mailto:a.allavin@gmail.com

