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AKTyaJILHICTh JITaHOI POOOTH MIATBEPKYETHCS HEOOXI1IHICTIO
IIBUAKOTO YIPaBIIHHS KOHTEKCTHOIO PEKJIaMOI Yy  COLIaJIbHUX
Mepekax 3 BHUKOPMCTAHHSIM €QUHOI IIEHTPAII30BaHOI CHCTEMH, sKa
peainizye B €001 SIK MOXJIHMBICTh MEPEIVIsAly CTAaTUCTUKU PEKIaMHHUX
KaMITaH1{ B PI3HUX COLIAIBHUX MEpPEXax, TaK 1 MOKJIUBICTh CTBOPEHHS
HOBUX PEKJIAaMHMX KaMmIlaHlid 3 PI3HOMAHITHUM  TapreTUHIOM
BIAIOBIIHO 0 IIJILOBOI Kareropii. ToMy, BpaxoByIOUHd MOCTIMHUX PICT
MOMUTY Ha KOHTEKCTHY pEKjIaMy B COLIaJIbHUX Mepekax, po3poOka
MOA10HOT CUCTEMHU € HaIPOUy/l aKTyaJbHOIO 1 TaKa CHCTeMa MOXKE MaTH
BEJIMKHI TOMUT y PI3HOMAHITHUX PEeKJIaMHUX (PipM.

MeTor0 1aHO1 pOOOTH € MIABUIIECHHSA €PEKTUBHOCTI pOOOTH CUCTEMU
YIOPaBIIHHS KOHTEKCTHOK) PEKJIAMOIO Ha OCHOBI IPOBEICHOTO
aHaJli3y, MO0 J03BOJMIO O 3MEHIIMTH Yac Ha aJMIHICTPYBaHHS
PEKJIaMHUX OTOJIONICHb, a TAKOX PO3MHUPUTH (PYHKI[IOHAUIBHICTh
CTaHJAAPTHUX CUCTEM.



O6’ekmom daH020 [OCNIAXKEHHS € NpoL,ec
YNPaBAIHHA KOHTEKCTHOK PEKIAMOIO B
coyulasibHUX Mepexax.

[lpedmem docnidxuceHHs — METOAM Ta
3acobum po3pobkn cucTem ynpasBaiHHS
KOHTEKCTHOI peks1amolo.




HaykoBa HOBU3Ha ofep)XaHUX pe3ynbTaTiB.

e  3arnporoHOBaHO CUCTEMY PO3MILLEHHA pPeKaMHUX OrosfiolleHb B
couianbHUX Mepexax, sika Ha BiOMiHY Bif iCHYKO4YMX 003BONAe epeKTUBHO
30INCHIOBATU  KepyBaHHS  peKknamMHUMKM  KaMnaHiaMn  3a  paxyHOK
BUKOPUCTaAHHSA aBTOMaTM30BaHOI pobOTU NOKpaWeHOI CUCTEMUN ayKLIOHIB
(RTB) Ta 34iNCHIOBaTU NOLUYK LifIbOBOI
ayauTopil BignoBigHO 3adaHnX KpUTepIiB;

*  Brepuwe po3pobneHo cuctemy ynpaeniHHSA KOHTEKCTHOK pPeKNamoro B
couianbHMX Mepexax, sika 3a paxyHoK edpeKTUBHOI opraHidadil obmiHy Ta
30epexeHHsa gaHux 3abesneyye NigBULLEHHS LUBUAKOAII Ta PO3LIMPEHHS
JoyHKUIOHANMBbHUX  MOXNMBOCTEN TMpouecy YynpasfiHHA KOHTEKCTHOR
PEKIaMOI0 B coujianbHUX Mepexax;

 Brepwe 6yno 3anpornoHOBaHO TEXHOSOrio 36epiraHHA napameTpis
TapreTyBaHHA peKflaMHMX KaMraHin 3 METOK IX NodanbLoro noBTOPHOro
BUKOPUCTaHHSA (nepcoHarnisauito), Wo A03BOSIsiE 3HAYHO CKOPOTUTU 4yac,
LLIO 3aTpadae peknamoaaseLlb npu poboTi 3 peknamolo.
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KOHTeKCTHa peknama —  NPUHLUN
PO3MILLEHHS pekaamy, KO OCTaHHA
OPIEHTYETbCS HA 3MICT  IHTEPHET-CTOPIHKMK
BPY4YHY abo aBTOMaTUYHO, MOXe ByTu y BUrAAA
baHepa 4M TEKCTOBOrO OrO/I0LEHHS.



* Google AdWords

* AHpekc.AupekT

* Begun

* Yahoo! Publisher Network
e Microsoft adCenter

e Mail.ru Group



MNe M-11609043 Pervodbl nokaza: Pocous (kpome: Mocksa v ofnacte, Benropog w... — Boero 1 pervon

KyxXoHHaA Me6enk Ha 3akas!
FApkan mebens anA kyxHw ot legan-cepenc.
Mocmotpute doTo karanor!

www.dedal-senice.ru

MeTrn
QOara Mokasl
mail 2010 1624
utoH 2010 4930
Wroro: 6554
M2 M-11609098 PervoHsl nokasa: Poccus (kpome: Mockea w ofinacTe, Benropog u... — BCero 1 perwod

MeGenb Ans KYXHA Ha 3aKas!
HeobkluHele gu3afiHepckne pelleHuA AnA
YHOTHOIR kyxHK. TocmoTpute doTo katanor!

www.dedal-senice.ru

MeTrn
Oara Mokasl
mait 2010 893
utoH 2010 13121
Wroro: 14014

Cp. uexa knuka

0.50

0.35

0.40

Cp. ueta knura

0.53

048

0.48

InyBuna (cTp.}

457

5.94

5.55

[nvBuna (cTp.)

5.2

517

5.18

Moka3ats rpadimk
Penaktnpoare obbAENEHME

BoaobHoBuTs nokassl

Koneepcua (%) Lena uenu (v.e.}

50.00 0.97
51.43 11
51.02 1.07

Nokazats rpadmk
Penaktupoeare obtABNeHWe
OcTaHoeuTs ofbABNEHWE

Konsepcna (%) Leta uenu (v.e.}

51.72 1.16
54.92 1.12
54.61 1.13

30BHILLHIN BUrNA4 CTOPIHKM CTaTUCTUKN
cuctemu AHgekc. npekt
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MA

0 @ MAE_18_27_US_MNF_1200%627 candy o Active

® Active

o @ flowers
Creative # Edit Bidding # Edit
Bidding
My test clothes page Bid for clicks
b Sponsored - @

Targeting # Edit

Potential Audience for this ad: 11,600,000 people

Location - Living In
United States

Like - Comment - Share

Ad Preview and Placements || Create Similar Ad

. o Myce
0 @ Myoclonus-in-do © Active -
Myoslonus-indo s Myor o
0 @ Myoclonus-in-do @ Active
s n fowers
0 @ flowers, ® Active —

IHTepdenc poboTn 3 peknamHUMN KamnaHia MK

Pricing

‘You will be charged every time someone clicks on your ad.

$1.00 max. bid per click.

Age
20-21

= 5000 $0.00 §1.00
- $0.00 $0.00 $100
Performance

(e[ CTR Impressions

= 50,00 $0.00 S
- 5000 $0.00 $1.00
= 50.00 $0.00 S

mepexi “Facebook”



Allcampaigns -

Across all funding sources

Enter a credit card that will be used to pay for your Dismiss *
All objectives ~ Launched campaigns - ER 3 Oct 2014 12AM - 22 Oct 2014 2AM Update
Campaigns 0 0 $0.00 0
IMPRESSIONS ENGAGEMENTS SPEND CONVERSIONS
Tweets
0 Platforms
@ Locations :
o ¥ Demographics
- - - - - - - - - - - - - - L
h 9 Oct 10 Oct 11 Oct 12 Oct 13 Oct 14 Oct 15 Oct 16 Oct 17 Oct 18 Oct 18 Oct 20 Oct 21 Oct 22 Oct
Summary = Engagements = Spend
- i - S TWEET ENG. COST PER
NAME START END SPEMD IMPRESSIONS e e —rEEE e
All campaigns = - §0.00 o - - -
) Campaign 8 EXFIRED 21 Oct 22 Oct $0.00 o o 0.00% $0.00
Tweets (custom) - Keywords Edit

IHTepdenc poboTn 3 peknamHUMmM KamnaHiamu mepexi “Twitter”



B1BbUpaeMo aKkKayHT

Bubupaemo gjto

Bubupaemo tmn

A

Bubupaemo

CNpPAMOBaHICTb

HanawTtosyemo

peknamozasLA «CTBOPUTH peknamy» peknamm TApreTUHr peknamm
peknamm
BusHavaemo tmn
BuM3Havyaemo novaTok .
HanawToByemo Bubupaemo 6roaxet on/aTV 3a KamMnaHito

TapreTUHr peknamm

peKNaMHOT KamnaHii

Ta TPMBANICTb
KamnaHii

(3a nepernsgom um
nepexoaom)

A

Po3miwyemo peknamy

ETann cTBOpeHHSa pekramMHol kamnaHii B Mepexi “Facebook”

B1bUpaemMo aKkKayHT

Bubupaemo gito

Bubupaemo tmn

Bkasyemo im’s

B13Havyaemo novaTtokK

> > > Ta TPUBANicTb

peKknamoaasLA «CTBOPUTH peKknamy» peknamu KamnaHii

KamnaHii
Bunbupaemo
pacm .| Bubupaemo tn R HanawTtosyemo Bubupaemo brogxeT N .
CMpPAMOBAHICTb . Po3miltyemo peknamy
TapreTuHry TapreTuHr PeKNamHol Kamnawii
peKknamm

ETanu cTBopeHHS peknamMHol kKamnaHii B mepexi “Twitter”



. Bubupaemo HanawTtosyemo
Bnbupaemo akkayHT R Bubupaemo gito R Bubupaemo tmn . . | HanawTosyemo
CNPAMOBaHICTb Bif0bparKeHHA 'y
peknamopasLA «CTBOPUTY peKknamy» peknamu TApPreTUHT peKknamm
peknamu peknamu
BusHavaemo Tmn . .
Bkasyemo Bu3Havaemo noyaTok CMHXPOHI3YEMO 3MiHK

B3aEMO3B’A3KM MiXK
YacTUHaMM KamnaHii

Bubupaemo brogket

pPeKNAMHOT KamnaHii

Ta TpMBaNicTb
KamnaHii

OniaTi 3a KaMMaHito
(3a nepernag um
nepexosom)

36epiraeMo peKknamHy
KamnaHito

i3 coujanbHoOO
Mepesketo

ETanu cTBOpeHHS pekrnamHOol KamnaHil

B LIeHTpani3oBaHin cuctemi
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With custom metrics v
Performance
Portfolios Campaigns Ad Sets

o By o e [ R v R N g Y R ey N ey Y R e

Ad Name

# | MAI_18_&5_UA_MNF_FAN_lalalalalalalal
% | LEAD_18_65_UA_MNF_aTXOsOM-Vifg

% | DPA_1B_65_UA_DNF_RC_MNF_FAN

% | DPA_18_65_UIA_DNF_RC_MNF_FAN

% | DPA_1B_65_UA_DNF_RC_MNF_FAN

% | DPA_18_65_UIA_DNF_RC_MNF_FAN

% | DPA_18_65_UA_DNF_RC_MNF_FAN

% | DPA_18_65_UUA_DNF_RC_MNF_FAN

% | LEAD_18_65_UA_MNF_lalalalalalalal

% | LEAD_18_65_UA_MNF _lalalalalalalal

% | LEAD_18_65_UA_MNF_lalalalalalalal

% | LEAD_18_65_UA_MNF _lalalalalalalal

% | LEAD_18_65_UA_MNF_lalalalalalalal

% | PPLA_18_65_UA_DNF_RC_MNF_lalalalalalalal
* | PPLA_18_65_DNF_RC_MNF

% | MPPA_18_65 BW_DNF_RC_MNF

% | PPVA_18_65_BW_DNF_RC_MNF_no image
% | PPYA_18_65_BW_DNF_RC_MNF_no image

w | PPVA_18_65_BW_DNF_RC_MNF

Ads

@ 06 0 06 6 06 6 06 0 6 6 06 66 6 06 6 6 O ¢

! Analysis

Creation Date 7.

11/04/2015 18:55
11/03/2015 12:53
10/29/2015 18:5%9
10/29/2015 15:55
10/29/2015 13:21
10/28/2015 19:57
10/28/2015 19:17
10/28/2015 18:42
10/27/2015 18:47
10/27/2015 18:47
10/27/2015 18:47
10/27/2015 18:47
10/27/2015 18:47
10/26/2015 20:12
10/23/2015 14:20
10/19/2015 12:53
10/13/2015 21:29
10/13/2015 21:27

10/13/2015 21:11

Totals

Updated 3 hour(s) ago

X~

Placement General ’

Mobile Newsfeed, Audience Network

Maobile Newsfeed

Desktop MNewsfeed, Right Column, Maobile Newsfe..

Desktop Newsfeed, Right Column, Mobile Newsfe..

Desktop MNewsfeed, Right Column, Maobile Newsfe..

Desktop Newsfeed, Right Column, Mobile Newsfe..

Desktop Newsfeed, Right Column, Mabile Newsfe..

Desktop Newsfeed, Right Column, Mabile Newsfe..

Mabile Newsfeed

Mabile Newsfeed

Mabile Newsfeed

Mabile Newsfeed

Mabile Newsfeed

Desktop Mewsfeed, Right Column, Mabile Newsfe..

Get performance data

Campaign Objective 7

Maobile App Installs

Lead Generation

Product Catalog Sales

Product Catalog Sales

Product Catalog Sales

Product Catalog Sales

Product Catalog Sales

Product Catalog Sales

Lead Generation

Lead Generation

Lead Generation

Lead Generation

Lead Generation

Lead Generation

Clicks to Websites

Clicks to Websites

Clicks to Websites

Clicks to Websites

Clicks to Websites

[[OnoBHa NnaHenb cucTemMu

Today -
Hos6 04, 2015
Filter ~ il 1-47 of 47

Ad Type ! Call to action type

Mobile App Install Ad Install Mobile Mow

Lead Ad Learn Maore
Dynamic Product Ad Single

[ynamic Product Ad Single

Dynamic Product Ad Single

[ynamic Product Ad Single

Dynamic Product Ad Single

Dynamic Product Ad Single

Lead Ad Download
Lead Ad Subscribe
Lead Ad Learn More
Lead Ad Sign Up
Lead Ad Get Quote
Page Post Ad Learn Maore
Page Post Ad

Page Post Ad

Page Post Ad Shop Mow
Page Post Ad Shop Mow
Page Post Ad Shop Mow



Select Objective and Ad Type X

]

Buying Type Objective Ad Type

| »

¥  Lead Generation =

1 Reach and Frequency Clicks to Websites |
Website Clicks Objective

FEX @ \Website Conversions

Domain Ad
¥  Product Catalog Sales

[ B Direct people to a destination URL outside of |
Facebook, such as your business's website.

i (L) Page Post Engagement 0]
Page Post Ad 103}
! ) Create link, photo, video or multi product page
& Page Likes post ads, or promote your existing posts
|
B  Mobile App Installs ] Demand-Driven Ad
i d‘ Promotes your products and services using
automated inventory feeds.
i Bl mobile App Engagement
|
[ Desktop App Installs

B

Offer Claims
Create

Chwand D racruome o

BikHO BUOOpY TUNy peknamHol KaMmnaHil



TapreTuHr (aHra. target — yinb) — peKnamMmHUM
MeXaHI3M, Lo AAE MOXUBICTb BUAINATH I3 BCIEI
ayAnTOPIl BIABIAYBAYIB TI/IbKU TY YaCTUHY, LLO
3a/,0BIJIbHAE NEBHUM KpUTEPIAM (LLI/IbOBY ayAUTOPIO).

- MOBHWMW TapreTuHr

- reorpadiyHMnM TapreTuHr, abo reoTapreTmHr

- YaCOBWUMU TApPreTUHr

- OPIEHTYBAHHSA 3a KJIOYOBMMMU C/IOBAMMU | ppa3amm
- COLiaIbHUM TapreTUHr

- TAQPreTUHI NO pekJaMHNX MangaH4mKax

- AeMorpadiyHnUM TapreTuHr

- NOBEA,iHKOBMWN TapreTUHr



Create New Personas

@ Define your personas and then save them to the persona library. Clear the check box next to any persanas you do not want to save.

®
More

Demagraphics

=1

Placement

@

Geography

E}

Interests

Audiences

red
Connections

Target Segments (1)

Age Add SEngHZ Get Reach for All
18 5] [e5 [& [} Divide into age ranges of 2 years el Regenerate lomes
18 - 65
Gender Add Segment
= Gender Segment 1
®Au [] Divide by gender
Men
Women

Relationship Status Add Segment

Relationship Segment 1

All | Divide by relationship status

Single
In a relationship

Engaged

Married

In a civil union

In a domestic partnership
In an open relationship
It's complicated
Separated

Divorced

Widowed

Not specified

Interested In Add Segment
Intarectad In Seomant 1

Save

dopma CTBOPEHHSI MEPCOHU

Cancel



Edit Ad Set MAI_18 65 UA MNF_FAN_lalalalalalalal

ﬂ General Campaign objective

Get values

gg Demographics

& Ad Set Name Get values # | Ad Set Status Get values
4-& More Demographics -
0/400
CJ; Placement
|
@ Geography # | Ad Set Budget ? Get values

ﬁ Interests

#  Ad Set Schedule ? Get values

;: Audiences -
— Run my ad sets continuously starting today

ﬁ‘ Connections End Date

# | Bid Settings Get values

Persona
Get values

Apply Changes Cancel

BikHO penaryBaHHS pekriamu



Pe3ynbTaToOM BUKOHaHHSA AaHOT poboTn € cuctema
ANA PO3MILWEHHA KOHTEKCTHOI peksiaMu B ABOX
couianbHmMx Mepexax — Facebook Ta Twitter.
Cuctema [A0O3BOJIAE  BJIACHOPYY CTBOPHOBATU
TapreTtoBaHi peK/laMHI Or0JIOLLEHHS, He
BUKOPUCTOBYHOUM CTaHAAPTHY rpadiyny
obonoHky Web-canty BignoBigHOro cepBicy.
[aHa npoueaypa 3HayHO cnpowye poboTty 3
BJACHUMM  pekaaMHuMmMu  kabiHeTamm  Ta
peKk/JlaMHUMUN KaMMNaHIAMM.



/lAaKyto 3a yBary!



