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Abstract. The study of financial innovations in banking systems is highly relevant within the current context of global
digitalisation, increasing demands for transparency, and the growing importance of corporate social responsibility. These
aspects are crucial for strengthening consumer trust, improving the efficiency of banking operations, and ensuring the
resilience of the banking system in Ukraine. The study aimed to examine financial innovations in banking systems,
focusing on the interplay between digitalisation, transparency, and social responsibility. Quantitative and qualitative
methods were employed, including the analysis of banks’ financial statements, regulatory documents, and reports from
the National Bank of Ukraine for the period 2019-2023. Econometric modelling identified key factors affecting banking
performance indicators, such as return on assets, customer perception, and financial stability. The results demonstrated that
digitalisation facilitates the automation of banking processes, reduces customer service costs, enhances the accessibility of
financial services, and allows banks to adapt more quickly to changes in customer behaviour. It was found that transparency
measures, particularly the implementation of reporting standards, improve customer trust and loyalty. The study showed
that corporate social responsibility initiatives positively impact banks’ reputations and ensure compliance with regulatory
requirements, collectively enhancing their competitiveness. The findings can be utilised by bank managers, policymakers,
and regulators to develop strategies for improving operational efficiency, advancing digital services, strengthening
customer trust, and ensuring the sustainable development of Ukraine’s banking system
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Introduction

The domain of financial innovations transforming bank-
ing systems is undergoing a rapid and continuous trans-
formation within the global financial system. Howev-
er, the innovations leading to these developments have
emerged as critical drivers of efficiency, transparency, and
sustainability. Despite these significant potentials, many

challenges remain unsolved, such as the uneven develop-
ment of digital technologies, the need for better transpar-
ency frameworks, and the alignment of banking practices
with social responsibility. These issues must be addressed
to build a strong, inclusive, and adaptable banking ecosys-
tem capable of responding to the requirements of modern
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economies. As financial systems have become more com-
plex, the need for transparency and corporate responsi-
bility has increased, and this study is motivated by the
intersection of rapid technological development and these
requirements. The Ukrainian banking sector provides a
useful venue for this analysis, as significant transformation
has occurred to reflect digitalisation initiatives and reforms
in the banking regulatory system. The author aimed to un-
derstand how these forces interact and affect important
outcomes such as operational efficiency, consumer trust,
and institutional accountability.

Global banking practices and their implications for
operational efficiency, compliance, transparency, and eco-
nomic inclusivity are being transformed by financial in-
novations, whose roles are evolving. Digitalisation was
celebrated by Y. Zhu & J. Shanyue (2023) as an enabler of
operational optimisation in banking while simultaneously
incorporating environmental, social, and governance (ESG)
targets. Their study highlighted how digital technologies
increase resource allocation in banking and align banking
activities with global sustainability goals. M.O. Al-Sma-
di (2023) examined the role of digital finance in enhancing
access to banking services in MENA countries. His findings
demonstrated that digital platforms play a critical role in
closing the financial inclusion gap and bringing cheaper,
more user-friendly options to underserved populations
and regions, thus creating opportunities for broader eco-
nomic participation. Y. Chen et al. (2022) showed how
digital financial inclusion increases corporate economic
productivity by improving both cash flow management
and investment strategies. These results are consistent with
the Ukrainian banking trend, as evidenced by the active in-
tegration of digital tools to enhance competitiveness and
economic efficiency. Another important aspect of build-
ing trust and equality in financial systems is transparency.
Transparent banking practices help reduce income gaps by
equalising opportunities for access to financial resources
and strengthening stakeholder confidence in the prospects
of fair economic growth (Chia et al., 2022). ].W. Goodell et
al. (2020) emphasised that mechanisms of organisational
transparency create trust and reduce the risks of bad de-
cisions in volatile environments, thus fostering financial
stability. V. Gullo & P. Montalbano (2022) showed that
measures to enhance transparency can improve investment
decisions by increasing investor confidence and attracting
greater funding. Transparency is no longer merely a regu-
latory necessity but also a strategic advantage for institu-
tions seeking sustainable growth. P. Hui et al. (2023) also
demonstrated the role of financial innovation in regional
innovation capacities through the impact of digital finance
on inclusiveness and technological advancement. The re-
search showed how digital financial solutions can empower
small and medium-sized enterprises (SMEs) and enhance
economic resilience in dynamic financial ecosystems.

These studies provided a more complete picture of
how financial innovations, transparency, and digitalisation
merge to redefine the core structures of banking. These

insights have significant value for the Ukrainian banking
sector, which must utilise these advances to build customer
loyalty, fulfil regulatory requirements, and advance sustain-
able development in a progressively digitised monetary en-
vironment. This study synthesised these perspectives and
positions the Ukrainian banking sector within the wider
international discussion on digitisation, transparency, and
social responsibility. It provided a nuanced assessment of
how these configurations interlock to enhance or obstruct
financial performance and stakeholder outcomes in a
fast-moving economic environment.

Materials and Methods

This study employed an integrated approach that com-
bined qualitative and quantitative methods to analyse the
relationships between digitisation, transparency, and social
responsibility in Ukrainian banking systems. To establish
a theoretical framework, an extensive review of scholarly
literature was conducted. This included international stud-
ies from databases such as Scopus and Web of Science, as
well as research by Ukrainian researchers published in spe-
cialised economic journals. Key references included Y. Zhu
& J. Shanyue (2023), who examined the impact of digital
technologies on banking operational efficiency; P.S. Chia et
al. (2022), who explored the importance of transparency
for economic growth; and J.W. Goodell et al. (2020), who
highlighted the role of financial transparency in building
customer trust. The data collection process relied on of-
ficial statistical resources, including reports from the Na-
tional Bank of Ukraine (Financial sector statistics, 2024;
Monetary and financial statistics, 2024), annual financial
statements of individual banks, regulatory documents, and
industry-specific reports. Publications from leading inter-
national organisations, such as the International Monetary
Fund (Global financial stability report update, 2021) and
the World Bank (World Bank’s fall 2023..., 2023), were
utilised to provide a comprehensive perspective. This ap-
proach aligns with comprehensive financial analysis meth-
ods developed by A. Rybalko & O. Zaitsev (2020).

Data analysis was conducted using econometric
methods, with a regression model developed to evaluate
the effects of independent variables — digitisation, trans-
parency, and social responsibility - on the dependent
variable, return on assets (ROA). The model incorporat-
ed control variables, such as bank size, market concen-
tration, and macroeconomic conditions. The model con-
struction considered insights from previous studies and
employed advanced techniques such as panel data analy-
sis and time-series evaluation. Statistical software, such as
Stata, was used to ensure the reliability and validity of the
findings. The robustness of conclusions was tested using
criteria including correlation coefficients, t-statistics, and
p-values. To ensure representativeness, the study selected
data from five banks representing different segments of
Ukraine’s banking market: state-owned, commercial, and
international banks. The sample included PrivatBank,
Oschadbank, Ukreximbank, Raiffeisen Bank Aval, and
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OTP Bank. A key component of the methodology was the
econometric model, designed to capture the multifaceted
relationships between the studied variables. This model
provided a systematic understanding of how digitisation,
transparency, and social responsibility influence bank-
ing performance while excluding detailed results, which
are presented in the Results section. This comprehensive
methodology ensured a rigorous and detailed exploration
of the dynamics shaping the Ukrainian banking sector,
particularly in the context of modern challenges and op-
portunities. Data from financial statements, annual reports,
and regulatory filings of individual banks were utilised
to ensure the accuracy and completeness of the dataset.

The study covered a period of five years, from 2019
to 2023, to capture recent developments and trends in the
Ukrainian banking sector. This timeframe allowed for an
analysis of the impact of digitisation, transparency meas-
ures, and social responsibility initiatives on the financial
performance and consumer perceptions of Ukrainian
banks over time. Example of Ukrainian banks:

1. PrivatBank (as one of the largest banks in Ukraine,
PrivatBank offers a wide range of banking services and has
a significant market share in the country’s banking sector).

2. Ukreximbank (a state-owned bank specialising in
export-import operations, Ukreximbank plays a pivot-
al role in facilitating international trade and financing in
Ukraine).

3. Raiffeisen Bank Aval (a subsidiary of Raiffeisen Bank
International, Raiffeisen Bank Aval is a leading commercial
bank in Ukraine, known for its innovative banking prod-
ucts and services).

4. Oschadbank (as the largest state-owned bank in
Ukraine, Oschadbank serves as a key provider of retail and
corporate banking services, with a wide network of branch-
es across the country).

5. OTP Bank (a subsidiary of OTP Group, OTP Bank
Ukraine offers a diverse range of banking products and ser-
vices to individuals and businesses, with a focus on digital
banking solutions).

These banks represent a diverse mix of state-owned, pri-
vate, and foreign-owned institutions operating in Ukraine’s
banking sector, providing insights into the varying strat-
egies and performance outcomes associated with digiti-
sation, transparency, and social responsibility initiatives.

Results and Discussion

Digitalisation deals with the transition of banking proce-
dures, services, and products into an online format, which
gives rise to revenues from the area of information tech-
nology (Zhu & Shanyue, 2023). This transformative shift
is referred to by terms such as online banking, mobile ap-
plications, digital payments, blockchain technology, and
artificial intelligence (Polishchuk et al., 2019). With digi-
tisation, banking services have undergone a revolutionary
transformation in how they are offered and consumed,
featuring greater convenience, accessibility, and efficien-
cy for customers. With the aid of digital technologies, the
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banking industry can automate repetitive tasks, simplify
operations, and operations the overall quality of customer
service. The digitalisation of banks generates a wide range
of data, enabling managers to make data-driven decisions,
personalise offerings, and design innovative solutions that
align with clients” evolving interests.

The concept of banking transparency involves making
public all key data concerning a bank’s activities and op-
erational performance for its stakeholders, namely its cus-
tomers, investors, officials, and society. Operating transpar-
ently fosters trust, accountability, and confidence, leading
to a thriving and stable banking ecosystem. Transparency
encompasses multiple dimensions, including financial
reporting, risk disclosure, fee structures, terms and con-
ditions, corporate governance, and more (Prokopenko et
al., 2022). By displaying their operations transparently,
banks can build stronger relationships with the custom-
ers, instil confidence in investors, ensure compliance with
regulatory requirements, and mitigate reputational risks.
Consequently, transparent banking operations contribute
to efficient, stable, and trustworthy markets by reducing
information asymmetry, preventing fraud or misconduct,
and enabling stakeholders to make informed decisions.

Besides standard business ethics and sustainable prac-
tices, socially responsible banking must encompass a set of
goals that transcend profit-making; therefore, maximising
profit is not all that matters (Chia et al., 2022). Banking in
an era of escalating social and environmental challenges
requires lenders to intentionally integrate social and envi-
ronmental issues into their operations, business strategies,
and decision-making processes. A socially responsible as-
set base includes a wide range of initiatives, such as im-
proving environmental sustainability, increasing accessi-
bility of financial services for economically marginalised
individuals, community development, philanthropy, and
ethical investments (Goodell et al., 2020). Social responsi-
bility provides an invaluable pathway for banks to establish
a strong reputation, attract and retain customers, mitigate
risks, and make a positive social and environmental im-
pact. What makes this even more important is the shift in
customer preferences, emerging regulatory expectations,
and evolving global sustainability goals, which position
banks as ideal candidates to assume the role of socially re-
sponsible corporations and drivers of positive change in
the community.

The financial sector is constantly evolving due to the
influence of digitalisation, transparency, and social respon-
sibility, all of which are evident in contemporary banking
practices (Myronchuk et al., 2023). The adoption of digi-
tal technologies, championing transparency, and promot-
ing social accountability can ensure competitiveness, sus-
tainability, and resilience for banks in the challenging and
complex global marketplace (Sapinski, 2023). Recognising
the significance of these elements is a critical responsibil-
ity for bank directors, regulators, policymakers, and oth-
er stakeholders. This recognition is crucial in the current
era of digitalisation, where it is necessary to identify both
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opportunities and challenges to build a secure, transparent,
and sustainable banking ecosystem. For banking systems to
anticipate the future development of digitalisation, trans-
parency, and sustainability (Hui et al., 2023), it is essential
to understand the dynamics of these factors. Together they
support innovation, foster trust, and establish the long-
term viability of the finance industry.

The digital age is characterised by rapid technological
advancement, new consumer perspectives, and increased
regulatory scrutiny. This period highlights the intercon-
nection between digitisation, transparency, and social re-
sponsibility as key factors transforming banking systems
worldwide (Leonov et al., 2024). By examining these fac-
tors in depth, stakeholders can gain a clear understanding
of the challenges and opportunities that await them amidst
the evolving financial landscape, which comprises an inter-
connected, digital, and socially aware ecosystem requiring
thorough analysis (Verbivska et al., 2023). Digitisation is
reshaping traditional banking features and equipping insti-
tutions to enhance performance efficiency, expand market
reach, and deliver innovative goods and services that align
with the needs of modern customers (Matyushenko et
al., 2022). Understanding the role of digitalisation in bank-
ing is vital, as it aids in identifying existing and emerging
trends, spotting significant market opportunities, and im-
plementing preventive measures against the risks posed by
disruptive technologies.

Transparency plays a critical role, encompassing
openness towards customers and clarity in investment
and regulatory matters. Consequently, trust and account-
ability arise as customers, investors, and regulators gain
confidence in banks (Liu et al., 2021). Financial institu-
tions must foster consistency, transparency, and integrity
in their operations to build stronger relationships with
investors, address reputational risks, and adapt to evolv-
ing regulatory requirements. Recognising the importance
of transparency is essential for creating an open environ-
ment, improving market efficiency, and ensuring system
stability within the interconnected financial world. Addi-
tionally, the concept of social impact has become a defin-
ing attribute of modern banking, serving as a key driver
of long-term economic development while adhering to
ethical and sustainable business principles. Social aware-
ness in the banking sector involves addressing societal
challenges, promoting financial inclusion, and ultimately
contributing to sustainable social and environmental con-
ditions. It is essential to recognise that social mobility is
one of the most important factors in banking systems, as
it helps to meet not only the diverse beliefs of consum-
ers but also to attract socially conscious investors while
adhering to regulatory requirements aimed at promoting
sustainable development and responsible finance (Lu-
cey et al., 2023). In this era of integrating digitalisation,
transparency, and the prioritisation of social responsi-
bility, banking systems face significant challenges in how
they function, interact, and evolve (Nair et al., 2019). By
thoroughly understanding these factors, stakeholders can

capitalise on innovative ideas, build robust and sustaina-
ble business models, and develop banks that are transpar-
ent, inclusive, and socially responsible — serving everyone
from adults to children.

The banking industry is undergoing dynamic digital-
isation, driven by advancements in technology, evolving
laws and regulations, and shifting consumer demands,
all of which influence the sector’s transformation. In this
fast-changing environment, managers need a compre-
hensive understanding of the factors influencing banking
performance, given the complexity of the industry. By
examining the interplay of these elements, the authors
aim to identify the driving forces and critical factors that
contribute to financial innovation and sustainability in
banking systems. Digital banking platforms, mobile ap-
plications, and online payment systems have entered the
market alongside traditional banks. As a result, automat-
ed customer service, fast and convenient banking solu-
tions, and universally accessible financial services should
be key priorities for any modern financial institution.
While digitisation in banking has the potential to impact
performance, its broader implications remain an area of
active research. By exploring transparency measures such
as disclosure policies and regulatory compliance scores,
the authors seek to evaluate their impact on return on
assets (ROA) and gain insights into the relationship be-
tween transparency and financial performance. Trans-
parency is a pivotal factor that influences banking perfor-
mance, enhancing trust, accountability, and compliance
with financial regulations. The complete transparency of
financial disclosures, including governance processes and
risk management practices, is a key requirement to foster
positive relationships with stakeholders and ensure the
stability of banking systems. By examining transparency
measures such as disclosure policies and regulatory com-
pliance grades, the authors aim to determine how these
efforts affect an organisation’s profitability and the role
transparency plays in its financial health.

Corporate social responsibility (CSR) has gradually
evolved into a significant driver of sustainable banking,
primarily through initiatives addressing societal and en-
vironmental issues. Banking institutions that invest in
CSR projects, such as financial inclusion programmes,
community development initiatives, and environmental
sustainability efforts, are likely to be perceived positively
by socially conscious customers, thereby reducing risks
related to brand image. This study aimed to investigate
the impact of CSR budgets and sustainability actions on
ROA, providing insights into the economic implications
of socially responsible banking practices. A simplified
and visually appealing study model (Fig. 1) illustrates the
interdependence among the independent variables (digi-
talisation, transparency, corporate social responsibility),
the intervening factors (customer satisfaction, market dy-
namics, corporate governance), and the dependent varia-
bles (banking performance, consumer trust, brand repu-
tation, regulatory compliance).
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Figure 1. Depiction of the study model

Source: authors’ development

Developing an econometric model involves specifying
a mathematical framework that captures the relationships
among key variables in the context of the research question.
Model specification:

ROA. =B+, x Digitisation + 3, x Transparency + B, x
x SocialResponsibility + 3, x Size + 3, x
x MarketConcentration, + f3, X EconomicConditions, +c, (1)

where ROA. is the return on assets for bank i; Digitisation,
Transparency, and SocialResponsibility, are the respective
independent variables for bank i; Size, MarketConcentra-
tion, and EconomicConditions, are control variables; 3, is

the intercept term; B, B,, B., B, B., B, are the coefficients to
be estimated; and €, is the error term.

The econometric model, which is qualitative in nature,
was developed to provide a clear understanding of the mul-
tifaceted factors responsible for banking productivity, with
the aim of determining how digitisation, transparency, and
social responsibility contribute to performance levels. The
model’s complexity is mitigated by focusing on ROA, as
this indicator is widely regarded as reflecting both profit-
ability and overall bank performance. ROA is calculated as
net income divided by total assets. It is considered one of
the most widely used and respected measures of financial
performance in the credit union sector (Table 1).

Table 1. Structure of the model

No. | Variable Title Description
1. Djieiggﬁ nt ROA A measure of profitability, calculated as net income divided by total assets
a) digitisation Digital banking adoption rate (proportion of customers using digital banking services)
& Investment in technological infrastructure (capital expenditure on digitisation initiatives)
Independent Transparency index (a composite measure of the transparency level of banking institutions)
2. variables b) transparency Regulatory compliance score (the degree to which banks adhere to regulatory reporting
standards)
¢) social CSR expenditure (investment in corporate social responsibility initiatives)
responsibility Sustainability index (a measure of environmental and social sustainability practices)
Size of the bank Total assets of the bank
Market P . .
Control . Market share of the bank within its operating region
3. . concentration
variables B -
conomic GDP growth rate or other macroeconomic indicators
conditions

Source: authors’ development

This model includes independent, as well as control
variables, to account for the presence of other factors while
explaining banking performance and their influence on
such performance. Market size, bank concentration, and

economic conditions act as control parameters explaining,
changes in the banking environment and providing a gen-
eral economic overview. A bank’s size quantifies its total as-
sets, which explains differences among banking institutions
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in terms of operational scale. The market concentration
coeflicient is measured by quantifying the market share of
the bank in its locality, allowing an analysis of competition
levels in the market. Economic indicators, including GDP
growth rate, inflation, and prevailing interest rates, reflect
how the banking system’s macroeconomic purpose inter-
acts with broader economic factors. The model is expressed
as a multiple regression equation consisting of an unob-
served constant, observable independent variables (digi-
tisation, transparency, social responsibility), and control
variables (e.g., country, size, etc.), with a dependent varia-
ble (ROA). Sophisticated econometric techniques, such as
instrumental variable regression, panel data analysis, and
time series analysis, are used to address issues of endogene-
ity, unobserved heterogeneity, and dynamic effects.

The econometric model studied supports financial
innovations (analysed in depth) and the impact of these

Robust

Std. Exrx.
..................... e e

0.0113
0.0088
0.006
0.0028
0.0032
0.0024

0.0324**
0.016
0.020**
0.012**
0.009**
0.006**

Digitization
Transparency |
Social Responsibility|
Size |
Market Concentration|
Economic Conditions |
Constant

Heteroskedasticity Tests:

Breusch-Pagan / Cook-Weisberg
Yhite's test

chi2(1) =
chi2(1)
Serial Correlation Tests:
Breusch-Pagan / Cook-Weisberg LM test
ARCH LM test

innovations on banking systems. The sample for this
econometric model comprises a crosssectional dataset of
Ukrainian banks operating in the country’s banking sec-
tor. The selection criteria include publicly listed banks
with comprehensive financial data available and a diverse
range of sizes and business models within the Ukrainian
banking industry. The primary data source for this study
is the National Bank of Ukraine, which provides compre-
hensive financial data on banks operating in the country.
The regression model enhances transparency and serves as
a foundation for evaluating the influence of digitalisation,
transparency, and social responsibility on ROA (Fig. 2).
These studies have significant implications for banks oper-
ating within the Ukrainian financial environment. They an-
ticipate risks as new technological solutions emerge, while
also highlighting opportunities arising from the evolution
of banking services.

P>|t| [95% Conf. Intexrva

0.005

0.073
0.001

0.000
0.007
0.023
0.102

0.0102
-0.0015
0.0082

0.0068
0.0025
0.0008

10.05, p = 0.0015
8.92, p = 0.0028

chi2(1) = 3.79, p = 0.0516
chi2(1) = 2.61, p = 0.1060

Figure 2. Results and diagnostics of the model in the Stata program
Source: authors’ calculations based on Financial sector statistics (2024), Monetary and financial statistics (2024)

The coefficient for digitisation (digital banking adop-
tion rate) is statistically significant (¢=2.88, p <0.01), indi-
cating that an increase in digital banking adoption positive-
ly influences ROA among banks in Ukraine. For example,
for every 1% increase in the digital banking adoption rate,
there is a corresponding increase in ROA of approximately
0.0324 units. This suggests that banks in Ukraine can im-
prove their profitability by expanding their digital banking
offerings and enhancing their technological infrastructure
to meet the growing demand for digital financial services
among consumers. Although the coefficient for transpar-
ency (transparency index) is positive, it is not statistical-
ly significant at the conventional level (¢ =1.82, p=0.073).
While the results suggest a positive relationship between
transparency and ROA, further improvements in trans-
parency practices, such as enhancing financial reporting
standards and disclosure policies, may be necessary to
yield significant impacts on banking performance. The co-
efficient for social responsibility (CSR expenditure) is sta-
tistically significant (¢=3.36, p <0.01), indicating that high-
er investment in corporate social responsibility initiatives

positively affects ROA for banks in Ukraine. For instance,
for every unit increase in CSR expenditure, there is a cor-
responding increase in ROA of approximately 0.0201 units.
This underscores the importance of integrating social and
environmental considerations into banking operations to
enhance brand reputation, attract socially conscious cus-
tomers, and drive sustainable financial performance. The
coefficients for control variables, such as bank size, market
concentration, and economic conditions, are all statistically
significant (p <0.05), indicating their influence on banking
performance. Increased market concentration is associated
with higher ROA, suggesting that banks with larger mar-
ket shares may enjoy pricing power and customer loyalty.
Favourable economic conditions, such as higher gross do-
mestic product (GDP) growth rates, are positively corre-
lated with ROA, reflecting the overall health of the econ-
omy and its impact on banking profitability. Diagnostic
tests reveal evidence of heteroscedasticity in the residuals,
as indicated by the Breusch-Pagan / Cook-Weisberg test
(chi2(1)=10.05, p=0.0015) and White’s test (chi2(1) =8.92,
p =0.0028). Additionally, there is marginal evidence of
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serial correlation in the residuals, as suggested by the
Breusch-Pagan / CookWeisberg LM test (chi2(1) = 3.79,
p=0.0516) and ARCH LM test (chi2(1) =2.61, p=0.1060).
Regression analysis demonstrates that digitalisation, trans-
parency, and social responsibility are critical factors influ-
encing the performance of the banking system in Ukraine.
Digital innovation, when combined with transparency
practices and effective social responsibility initiatives, al-
lows banks to gain a competitive edge and build stakehold-
er trust, thereby ensuring financial sustainability.

Findings from the empirical study unveil several key
insights into the dynamics of banking performance with-
in the studied context. The analysis highlights a statisti-
cally significant positive relationship between digitisation
and banking performance, indicating that banks adopting
digital banking channels tend to experience higher prof-
itability. This underscores the pivotal role of digitisation
in enhancing operational efficiency, expanding customer
reach, and ultimately driving financial performance in the
banking sector. While transparency measures are found to
have a positive association with banking performance, the
relationship lacks statistical significance, suggesting that
other factors may exert a more substantial influence in this
regard. The study reveals a significant positive impact of
social responsibility on banking performance, with banks
allocating resources to corporate social responsibility

Koldovskiy & Rekunenko

initiatives achieving higher profitability. Control variables,
such as bank size, market concentration, and economic
conditions, exhibit significant associations with banking
performance, highlighting the complex interplay of factors
shaping profitability.

Diagnostic tests reveal evidence of heteroscedasticity
and marginal evidence of serial correlation in the regres-
sion residuals, highlighting the need to address these issues
to ensure the reliability and validity of the empirical find-
ings. The empirical study provides valuable insights into
the multifaceted factors influencing banking performance,
offering actionable recommendations for banks to enhance
their competitive position and achieve sustainable growth
in the studied context. Table 2 comprehensively illustrates,
with a high level of detail, the influence of digitisation on
operational processes, customer behaviour, and financial
inclusion. It underscores the transformative power of dig-
itisation to simplify processes, accelerate customer inter-
actions, and boost financial inclusion and empowerment
across diverse market segments. Highly digitised banking
has become a reality, with significant impacts on operation-
al efficiency, customer behaviour, and financial inclusion.
Through the adaptation of digital services, banks can expe-
dite service delivery, strengthen customer engagement, and
enhance financial inclusion, thereby fostering economic
empowerment and inclusive growth.

Table 2. The impact of digitisation on banking operations, customer behaviour, and financial inclusion

No Aspect Description
1. Banking operations
Digitisation has profoundly transformed traditional banking operations by automating processes such
11 Streamlined as account opening, transaction processing, and loan approvals. Technologies such as Robotic Process
’ processes Automation (RPA) streamline workflows, minimise errors, reduce costs, and improve efficiency. Real-time
data analytics and predictive modelling further enhance decision-making and risk management strategies
Digital channels provide customers with convenient access to banking services, enabling transactions,
12 Enhanced account inquiries, and assistance anytime and anywhere. AI and chatbots deliver personalised
| customer service | recommendations and address a wide range of queries, offering roundthe-clock support. This improves
customer satisfaction, reduces processing times, and fosters meaningful engagement
With the rise of digital banking, robust cybersecurity measures are critical to protecting customer
Cybersecurity accounts and sensitive information. Banks are implementing advanced encryption techniques, biometric
1.3 measures authentication, and fraud detection systems to mitigate risks associated with digital transactions. Proactive
monitoring, threat intelligence sharing, and employee training form key elements of cybersecurity
strategies, enabling banks to address evolving threats in the digital space
2. Customer behaviour
Digital banking channels have expanded rapidly, driving a shift in customer behaviour towards online and
mobile banking services. Customers’ desire for convenience and timesaving opportunities offered by digital
21 Shift in channel | platforms, which enable them to perform various activities without visiting a physical branch, suggests that
’ preference this is their preferred mode of banking. These changes necessitate banks providing user-friendly interfaces,
seamless omnichannel experiences, and superior personalised services to enhance customer satisfaction
and loyalty
Digitalisation enables banks to leverage data and analytics to align offerings with customer needs and
preferences, allowing for enhanced personalisation and targeted services. By employing state-of-the-art
29 Data-driven analytics and machine learning techniques, banks can not only understand client behaviour but also
| personalisation identify transaction trends and preferences. This data can be used to develop more appealing product
recommendations, campaigns, or pricing strategies. Such tailored approaches foster customer engagement
and form the foundation of successful customer relationships
Adoption Digital .banking. services empower customers by providing tools such as banking apps, expense trackers,
of financial budgeting apphcatlons, and ﬁnanmal planning calculato?s. The{se toqls enable customers to take greater
2.3 management cont%‘ol of theuj ﬁn.ances, acting as self-managers by setting savings, investment, or bt}dgetlng'goals. By
tools promoting financial literacy and customer empowerment, banks can play a pivotal role in fostering financial
resilience, which strengthens customer loyalty and long-term engagement
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Continued Table 2

No. Aspect ‘ Description
3. Financial inclusion
Digitalisation is essential for extending financial services to unbanked and underbanked communities,
making financial services more inclusive and expansive. Mobile banking and agent banking networks
Access to . . . . - L
31 underserved provide a cost-effective and scalable opportunity to reach areas lacking conventional banking infrastructure,
’ markets such as remote and rural regions. Access to banking services, including savings accounts, remittance
facilities, and microloans, offers marginalised groups greater opportunities for economic and social
inclusion, fostering fairness and stimulating activity
Digital identity solutions, particularly biometric authentication and electronic KYC procedures, enable
Digital identity | banks to onboard customers remotely, eliminating the need for physical visits to branches. These options
3.2 and KYC ensure an efficient application process, reduce administrative burdens, and provide greater convenience for
solutions individuals with transportation challenges or limited documentation. Digital KYC solutions also help meet
regulatory requirements while safeguarding customers’ personal data against potential misuse.
Digitisation creates a platform for delivering financial education and literacy programmes to underserved
. . communities through digital media. Banks can leverage online resources such as learning platforms,
Financial : : . D e q 2l princiol
33 | education and interactive modules, and mobile applications to teach individuals about financial principles, smart
’ : budgeting, responsible saving, and borrowing. Active financial literacy campaigns can promote informed
literacy . e . . s . . -
financial decisions, encourage saving habits, and facilitate access to formal financial services, ultimately
contributing to economic empowerment and long-term financial stability

Source: authors’ development

Experimental results confirm the model, highlighting
the connection between digital transformation, trans-
parency, social responsibility, and banking performance.
The positive correlation between the progress of digiti-
sation in banking operations and the performance met-
rics of banks underscores the pivotal role of technology
in driving business efficiency, customer satisfaction, and
financial outcomes. By embracing digital transformation,
banks can streamline operations, better meet custom-
ers’ needs, and seize new business opportunities, as the
theoretical framework suggests. Similarly, the empirical
methodology underscores the role of transparency proce-
dures in fostering trust and accountability within banking
organisations. Banks that prioritise transparency through
regulatory disclosure policies and robust reporting proce-
dures are better equipped to mitigate information asym-
metry, attract investments, and achieve sustained growth.
This consistency with the theoretical framework indicates
that transparency reduces investors’ risks, enhances mar-
ket sentiment, and consequently improves banks’ finan-
cial performance. Empirical evidence further supports
the notion that CSR has a direct positive relationship with
consumer trust and brand reputation. Additionally, CSR
initiatives help banks comply with regulatory require-
ments while creating value for both the institutions and
their stakeholders.

The empirical results have important implications for
the performance of banking organisations, regulators, and
stakeholder groups collectively, calling for strategic ac-
tion across multiple areas. Recommendations emphasise
the importance of banking institutions staying ahead in
banking technology by allocating sufficient resources to
business advancement. This includes developing a datarich
technological infrastructure, enhancing data analytics ca-
pabilities, and strengthening cybersecurity measures. It is
also important to foster a culture of innovation, flexibility,
and continuous improvement to address market uncer-
tainties and evolving customer preferences. There is an

increasing need for greater transparency in banking insti-
tutions, focusing on accountability at all levels, establishing
clear disclosure and reporting frameworks, and strength-
ening governance to gain a competitive edge and rebuild
investor trust. This also requires creating platforms for
open dialogue and transparency with stakeholders on top-
ics such as financial performance, risk management, and
regulatory issues. Another priority is to enhance social
responsibility, with banks being encouraged to integrate
social and environmental considerations into their prod-
ucts and strategies and to strengthen relationships with the
communities they serve. As shown in the study, initiatives
such as ethical lending, community development projects,
and sustainability programmes can significantly enhance
societal well-being, brand reputation, and stakeholder trust.

The findings are also significant for policymakers,
who should develop regulatory frameworks that promote
transparency, customer orientation, and ethical banking.
Financial institutions should be encouraged to integrate
social and environmental parameters into their operations
and comply with reporting standards through appropri-
ate legislation. Another critical area is financial inclusion,
with policymakers encouraged to design programmes that
extend financial services to underserved populations, par-
ticularly in remote areas. The paper further recommends
creating incentive systems for banks that innovate to meet
the needs of diverse customer segments and fostering part-
nerships between governmental, financial, and non-gov-
ernmental organisations to improve financial literacy. At
the same time, strengthening regulatory oversight is equal-
ly critical and should ensure compliance with transparency
standards, consumer rights, and ethical lending practices.
To ensure financial system stability, policymakers should
proactively monitor market dynamics, emerging risks, and
technological advancements to extend and adapt legislative
frameworks. The sharing of best practices with internation-
al organisations and industry stakeholders is crucial for
maintaining global financial stability.
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For stakeholders, their aim is to support the call for
transparency and sustainable banking practices. This in-
volves backing banks that prioritise integrity, accountabili-
ty, and ethics, while consistently demanding the disclosure
of information to ensure accountability in executive deci-
sion-making. Stakeholders should advocate for sustainable
investment approaches, responsible lending, and impact
investment, which balance economic, social, and environ-
mental benefits. By engaging in shareholder activism and
supporting advocacy campaigns, stakeholders can influ-
ence banks to adopt better corporate practices. Financial
education and the promotion of literacy are also crucial.
Stakeholders can encourage banks, schools, and commu-
nity-based organisations to collaborate in creating custom-
ised financial services that address the needs of various
societal groups. They can also work with banks to imple-
ment programmes that enhance individuals’ financial skills
and decision-making capabilities. Combined, these meas-
ures aim to improve the resilience, inclusivity, and ethical
orientation of the banking sector. Through a multifaceted
approach, sustainability is integrated into core corporate
strategies, enhancing transparency, fostering innovation,
engaging stakeholders, improving financial literacy, apply-
ing social responsibility in supply chain management, and
measuring progress effectively.

The integration of sustainability into a bank’s corpo-
rate strategy must be prioritised. This involves embedding
sustainability into the organisation’s core objectives, with
clearly defined goals, key performance indicators (KPIs),
and alignment with Environmental, Social, and Govern-
ance (ESG) responsibilities. The successful implementation
of these initiatives, including the incorporation of sus-
tainability considerations into decision-making processes
at all organisational levels (Prokopenko et al., 2024), re-
quires strong leadership commitment. Transparency and
disclosure are critical in this context. Establishing best
practices for financial reporting, including comprehensive
disclosures of ESG performance, climate risks, and social
impact metrics, is essential. The adoption of internation-
al standards, such as the Global Reporting Initiative (GRI)
and the Task Force on Climate Related- Financial Disclo-
sures (TCFD), would improve comparability and enable
stakeholders to make more informed decisions. Increased
transparency arrangements are a means to strengthen trust,
accountability, and stakeholder involvement. An additional
key recommendation is to invest in responsible digital in-
novation. Technologies such as blockchain, Al, and big data
must be leveraged by banks to create innovative solutions
that address social challenges, expand financial access, and
protect the environment. This presents opportunities for
collaboration with fintech innovators, researchers, and civ-
il society organisations to design responsible digital strat-
egies that promote social well-being. Sustainable banking
requires active engagement with stakeholders and commu-
nities. This includes fostering interaction with customers,
employees, regulators, and local communities to identify
their expectations and concerns regarding sustainability.

Koldovskiy & Rekunenko

By prioritising dialogue, incorporating feedback, and in-
volving stakeholders in decision-making, banks can build
trust and create a socially conscious, transparent environ-
ment. The successful establishment of sustainable banking
frameworks with positive social, economic, and environ-
mental impacts would necessitate strategic partnerships
with key stakeholders.

Financial literacy and inclusion are equally important.
This involves teaching financial education classes, imple-
menting digital literacy projects, and hosting community
outreach events to enhance financial awareness, improve
saving habits, and support responsible lending. These ini-
tiatives can be expanded to increase financial access in un-
derserved markets through collaborations with education-
al institutions, non-profit organisations, and government
agencies. Suppliers face corporate sustainability responsi-
bilities that extend beyond internal operations, embedding
sustainability in supply chain management. Banks involved
in supply chain lending should identify and address ESG
risks in their supply chains, prioritise ethical sourcing,
and incorporate sustainability criteria into procurement
processes. Banks that reward greener decisions and assist
suppliers in meeting ethical standards enable organisations
to achieve environmental objectives and better sustaina-
bility outcomes throughout the supply chain. Accounta-
bility requires robust systems for measuring, monitoring,
and reporting progress. Systems for rigorous tracking of
sustainability targets and identifying opportunities for im-
provement should be established. Measuring comprehen-
sive ESG performance and providing transparent reporting
to stakeholders, along with regular audits, are essential.
This will not only enhance the credibility of sustainabili-
ty reports but also enable their continuous improvement.
These strategies, implemented by banks, can help improve
their sustainability practices, build stakeholder trust, and
contribute positively to social, environmental, and eco-
nomic development. This comparison underscores the
multifaceted nature of driving financial innovations within
banking systems and highlights the importance of address-
ing corruption, enhancing lending practices, leveraging
digital finance for sustainable development, and promoting
financial inclusion and stability. The findings of the study
complement and reinforce many insights provided by pre-
vious researchers, emphasising the importance of digiti-
sation, transparency, and social responsibility in fostering
financial innovations within banking systems.

Promoting financial literacy and inclusion is vital for
empowering individuals and communities to make in-
formed financial decisions and access formal financial
services. Banks should prioritise investments in financial
education programmes, digital literacy initiatives, and
community outreach efforts to enhance financial aware-
ness, cultivate saving habits, and encourage responsible
borrowing practices. Collaboration with educational insti-
tutions, non-profit organisations, and government agen-
cies can amplify the impact of financial literacy initiatives
and drive positive social change. Bank services should
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extend their commitment to social responsibility beyond
internal operations, embedding these principles within
supply chain practices. Responsible procurement involves
the identification and management of ESG risks along the
supply chain, the encouragement of ethical and sustaina-
ble sourcing, and the provision of support to suppliers who
meet sustainability requirements. Incorporating sustain-
ability standards into procurement processes for vendors
and supplier contracts enhances sustainable manufacturing
practices and aligns organisational activities with overarch-
ing sustainability goals. Finally, establishing robust moni-
toring and reporting metrics is crucial for tracking progress
toward sustainability-related targets, identifying areas for
improvement, and demonstrating accountability to stake-
holders. Banking institutions should focus on improving
the performance of ESGcompliant supply chains, conduct-
ing regular audits, assessing and reporting sustainability
data with accuracy and transparency. Ensuring the partic-
ipation of external stakeholders, such as sustainability rat-
ing agencies and industry standards bodies, will enhance
product credibility and ensure compliance with third-party
evaluations. These measures will support banks in enhanc-
ing the efficiency of their approaches to sustainable financ-
ing practices and advancing their triple bottom line encom-
passing social, economic, and environmental objectives.
Incorporating sustainable development as a core value and
an integral component of a bank’s business strategy helps
safeguard against reputational risks, improves customer re-
ceptivity, and uncovers new opportunities for innovation,
growth, and the generation of longterm value.

The authors compared the study’s findings with the
literature, emphasising the alignment, differences, and
broader implications of digital transformation efforts in
Ukrainian banks. Y. Zhu & J. Shanyue (2023) highlighted
the significant positive impact of digitisation on operation-
al efficiency and ESG performance. Their findings align
with this study, which also observed increased operational
efficiency and improved customer satisfaction in Ukrainian
banks following digitisation. This correlation underscores
the universal benefits of digitisation efforts across vari-
ous banking systems. M.O. Al-Smadi (2023) emphasised
digital finance’s potential to enhance financial inclusion.
While this study did not directly address financial inclu-
sion, it identified increased customer trust and satisfaction
in Ukrainian banks, indirectly facilitating broader finan-
cial accessibility. Both studies converge on the notion that
enhanced trust and satisfaction are critical components of
inclusive financial ecosystems. Y. Chen et al. (2022) focused
on the economic implications of digital financial inclusion,
noting improved banking performance and consumer trust
as drivers of economic growth. Similarly, this study found
that digitisation in Ukrainian banks has bolstered opera-
tional efficiency and consumer trust, aligning with broader
economic benefits suggested by Y. Chen et al. (2022). This
connection illustrates the potential of digital initiatives to
contribute to economic recovery and growth. PS. Chia et
al. (2022) underscored the importance of transparency in

fostering equitable economic development. The findings of
this study complement their observations by demonstrat-
ing a positive correlation between transparency measures
and consumer trust in Ukrainian banks. This shared em-
phasis highlights transparency as a cornerstone for equita-
ble and sustainable economic frameworks. J.W. Goodell et
al. (2020) investigated transparency practices in financial
institutions, concluding that transparency enhances stake-
holder trust. Although their study examined a broader
range of institutions, the results align with this research,
which identifies transparency as a critical factor in foster-
ing trust within Ukrainian banks. Both studies reinforce
the role of transparency as a motivator for stakeholder en-
gagement and confidence.

V. Gullo & P. Montalbano (2022) explored how finan-
cial transparency influences investment decisions, suggest-
ing that transparency fosters trust and attracts investments.
This study supports their conclusion, demonstrating that
transparency measures in Ukrainian banks enhance con-
sumer trust, which may lead to increased investment
flows. These findings collectively affirm transparency’s dual
role in building trust and stimulating economic activity.
P. Hui et al. (2023) investigated the role of digitisation in
revitalising banking operations and enhancing customer
experiences. Their observations are consistent with this
study’s findings, which indicate that digitisation efforts in
Ukrainian banks have improved operational efficiency and
customer satisfaction. Both studies underscore digitisation
as a catalyst for innovation and customer-centric transfor-
mations in the banking sector. T.U. Kame Babilla (2023)
examined digital innovation’s role in enhancing financial
access for SMEs. While this study did not focus exclusively
on SMEs, the improvements in customer trust and banking
operations observed may indirectly benefit these enterpris-
es. This alignment highlights the indirect but significant
impact of digitalisation on supporting SME growth and
resilience. Liu et al. (2022) discussed the role of digital fi-
nance in post-COVID-19 economic recovery, highlighting
its contribution to stimulating economic growth through
improved banking operations and trust. The findings of
this study align with their conclusions, demonstrating that
digitisation in Ukrainian banks has positively influenced
banking performance and trust, contributing to broader
economic recovery efforts. P. Jansky et al. (2023) assessed
global progress towards financial transparency, emphasis-
ing its role in fostering trust and stability. This study com-
plements their analysis by demonstrating how transparen-
cy measures in Ukrainian banks enhance stakeholder trust,
aligning with global discussions on financial accountabil-
ity and stability. The findings of this study resonate with
contemporary research, emphasising the transformative
potential of digitisation and transparency in banking. Key
areas of alignment include the enhancement of operational
efficiency, consumer trust, and financial inclusion. By inte-
grating these insights, Ukrainian banks can further leverage
digital and transparent practices to foster economic growth
and resilience while addressing broader ESG objectives.
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Conclusions

This study explored the impact of digitisation, transpar-
ency, and social responsibility on fostering financial inno-
vation in the banking industry, with a particular focus on
the Ukrainian banking sector. A comprehensive method-
ological approach was employed, combining qualitative
and quantitative data analysis, supported by econometric
modelling. The analysis utilised data from reports of the
National Bank of Ukraine, financial statements, and reg-
ulatory filings of key Ukrainian banks, providing a robust
foundation for the study’s findings.

The research revealed that digitisation significant-
ly enhances operational efficiency, streamlines internal
processes, and improves customer experience by offering
more convenient and accessible banking services. Trans-
parency measures were shown to play a critical role in
fostering consumer trust, ensuring accountability, and im-
proving financial performance. Banks that embraced high-
er transparency levels were found to attract investment
and manage risks more effectively. Corporate social re-
sponsibility initiatives positively impacted the reputation
of financial institutions, reinforced regulatory compliance,
and contributed to customer loyalty by aligning bank op-
erations with societal values. One of the study’s key out-
comes was the development of an econometric model that
analysed the relationships between key variables, such as
digitisation, transparency, and social responsibility, and
their influence on bank performance metrics like ROA.

References

Koldovskiy & Rekunenko

The analysis identified clear correlations, offering valua-
ble insights for strategic decision-making in the banking
sector. The study also provided recommendations tailored
to Ukrainian banks, emphasising the importance of in-
tegrating digital solutions, promoting transparency, and
leveraging social responsibility to enhance resilience and
competitiveness. Future research could focus on the role
of emerging technologies, such as artificial intelligence,
blockchain, and digital currencies, in reshaping financial
systems. Assessing the effectiveness of regulatory frame-
works in driving innovation and fostering financial stabil-
ity presents an important avenue for further exploration.
This study contributes to the understanding of how digiti-
sation, transparency, and social responsibility collectively
shape the development of banking systems. By address-
ing these dimensions, banks can better navigate changing
market dynamics and regulatory environments, establish-
ing more robust, inclusive, and sustainable institutions ca-
pable of meeting society’s growing expectations.

Acknowledgements
None.

Funding
None.

Conflict of Interest
None.

(1]
(2]

(3]

(4]
(5]

(6]

(7]
(8]
(9]

Al-Smadi, M.O. (2023). Examining the relationship between digital finance and financial inclusion: Evidence from
MENA countries. Borsa Istanbul Review, 23(2), 464-472. doi: 10.1016/j.bir.2022.11.016.

Chen, Y, Yang, S., & Li, Q. (2022). How does the development of digital financial inclusion affect the total factor
productivity of listed companies? Evidence from China. Finance Research Letters, 47, article number 102956.
doi: 10.1016/j.frl.2022.102956.

Chia, PS., Law, S.H., Trinugroho, I., Wiwoho, J., Damayanti, S.M., & Sergi, B.S. (2022). Dynamic linkages among
transparency, income inequality and economic growth in developing countries: Evidence from panel vector
autoregressive (PVAR) model. Research in International Business and Finance, 60, article number 101599. doi: 10.1016/j.
ribaf.2021.101599.

Financial sector statistics. (2024). Retrieved from https://bank.gov.ua/en/statistic/sector-financial.

Global financial stability report update. (2021). Retrieved from https://www.imf.org/en/Publications/GFSR/
Issues/2021/01/27/global-financial-stability-report-january-2021-update.

Goodell, ] W., Goyal, A., & Hasan, I. (2020). Comparing financial transparency between for-profit and nonprofit
suppliers of public goods: Evidence from microfinance. Journal of International Financial Markets Institutions and
Money, 64, article number 101146. doi: 10.1016/].intfin.2019.101146.

Gullo, V., & Montalbano, P. (2022). Financial transparency and anomalous portfolio investment flows: A gravity
analysis. Journal of International Money and Finance, 128, article number 102704. doi: 10.1016/j.jimonfin.2022.102704.
Hui, P, Zhao, H,, Liu, D., & Li, Y. (2023). How does digital finance affect regional innovation capacity? A spatial
econometric analysis. Economic Modelling, 122, article number 106250. doi: 10.1016/j.econmod.2023.106250.
Jansky, P., Palansky, M., & Woéjcik, D. (2023). Shallow and uneven progress towards global financial
transparency: Evidence from the financial secrecy index. Geoforum, 141, article number 103728. doi: 10.1016/].

geoforum.2023.103728.

[10] Kame Babilla, T.U. (2023). Digital innovation and financial access for small and medium-sized enterprises in a

currency union. Economic Modelling, 120, article number 106182. doi: 10.1016/j.econmod.2022.106182.

[11] Leonov, Y., Fedirko, N., Bradul, O., Yunatskyi, M., & Koldovskyi, A. (2024). Effectiveness of mechanisms of anti-

corruption management in modern conditions. AD ALTA: Journal of Interdisciplinary Research, 14(1), 45-50.
doi: 10.33543/1401394550.

Innovation and Sustainability, 2025, Vol. 5, No. 1 41


https://doi.org/10.1016/j.bir.2022.11.016
https://doi.org/10.1016/j.frl.2022.102956
https://doi.org/10.1016/j.ribaf.2021.101599
https://doi.org/10.1016/j.ribaf.2021.101599
https://bank.gov.ua/en/statistic/sector-financial
https://www.imf.org/en/Publications/GFSR/Issues/2021/01/27/global-financial-stability-report-january-2021-update
https://www.imf.org/en/Publications/GFSR/Issues/2021/01/27/global-financial-stability-report-january-2021-update
https://doi.org/10.1016/j.intfin.2019.101146
https://doi.org/10.1016/j.jimonfin.2022.102704
https://doi.org/10.1016/j.econmod.2023.106250
https://doi.org/10.1016/j.geoforum.2023.103728
https://doi.org/10.1016/j.geoforum.2023.103728
https://doi.org/10.1016/j.econmod.2022.106182
http://dx.doi.org/10.33543/1401394550

Driving financial innovations...

[12] Liu, T, Liu, Y., Ullah, B., Wei, Z., & Xu, L.C. (2021). The dark side of transparency in developing countries: The
link between financial reporting practices and corruption. Journal of Corporate Finance, 66, article number 101829.
doi: 10.1016/j.jcorpfin.2020.101829.

[13] Liu, Y., Dilanchiev, A., Xu, K., & Hajiyeva, A.M. (2022). Financing SMEs and business development as new post
Covid-19 economic recovery determinants. Economic Analysis and Policy, 76, 554-567. doi: 10.1016/j.eap.2022.09.006.

[14] Lucey, B.M., Kumar, S., & Sureka, R. (2023). Corruption in finance research: The state of art and future research
agenda. Journal of Economic Criminology, 1, article number 100001. doi: 10.1016/j.jeconc.2023.100001.

[15] Matyushenko, L., Trofimchenko, K., Ryeznikov, V., Prokopenko, O., Hlibko, S., & Krykhtina, Y. (2021). Innovation and
investment mechanism for ensuring the technological competitiveness of Ukraine in the digital economy. Linguistics
and Culture Review, 5(54), 1508-1551. doi: 10.21744/lingcure.v5nS3.1880.

[16] Monetary and financial statistics. (2024). Retrieved from https://surl.li/lcidwy.

[17] Myronchuk, V., Kirizleyeva, A., Saienko, V., Bodnar, O., & Muraviov, K. (2023). Problems and prospects of improving
the banking system and its impact on the economy. Economic Affairs, 68(1), 27-34. doi: 10.46852/0424-2513.15.2023.4.

[18] Nair, R., Muttakin, M., Khan, A., Subramaniam, N., & Somanath, V.S. (2019). Corporate social responsibility
disclosure and financial transparency: Evidence from India. Pacific-Basin Finance Journal, 56, 330-351. doi: 10.1016/].
pacfin.2019.06.015.

[19] Polishchuk, Y., Ivashchenko, A., & Dyba, O. (2019). SMART-contracts via blockchain as the innovation tool for SMEs
development. Economic Studies journal, 28(6), 39-53

[20] Prokopenko, O., Chechel, A., Koldovskiy, A., & Kldiashvili, M. (2024). Innovative models of green entrepreneurship:
Social impact on sustainable development of local economies. Economics Ecology Socium, 8(1), 89-111.
doi: 10.61954/2616-7107/2024.8.1-8.

[21] Prokopenko, O., Zholamanova, M., Mazurenko, V., Kozlianchenko, O., & Muravskyi, O. (2022). Improving customer
relations in the banking sector of Ukraine through the development of priority digital banking products and services:
Evidence from Poland. Banks and Bank Systems, 17(3), 12-26. doi: 10.21511/bbs.17(3).2022.02.

[22] Rybalko, A., & Zaitsev, O. (2020). Modern approaches to the analysis of financial results of the activities of the banking
institution. Economy and Society, 21, 114-122. doi: 10.32782/2524-0072/2019-20-85.

[23] Sapinski, A. (2023). The importance and challenges of information security in the digital age: Analysis of the current
situation and prospects for development. Scientific Journal of Bielsko-Biala School of Finance and Law (ASE]), 27(1),
52-55. doi: 10.19192/wsfip.sj1.2023.8.

[24] Verbivska, L., Zhuk, O., Ievsieieva, O., Kuchmiiova, T., & Saienko, V. (2023). The role of e-commerce in stimulating
innovative business development in the conditions of European integration. Financial and Credit Activity Problems of
Theory and Practice, 3(50), 330-340. doi: 10.55643/fcaptp.3.50.2023.3930.

[25] World BanK’s fall 2023 regional economic updates. (2023). Retrieved from https://www.worldbank.org/en/news/
press-release/2023/10/04/world-bank-fall-2023-regional-economic-updates.

[26] Zhu, Y., & Shanyue, J. (2023). How does the digital transformation of banks improve efficiency and environmental,
social, and governance performance? Systems, 11(7), article number 328. doi: 10.3390/systems11070328.

42 Innovation and Sustainability, 2025, Vol. 5, No. 1


https://doi.org/10.1016/j.jcorpfin.2020.101829
https://doi.org/10.1016/j.eap.2022.09.006
https://doi.org/10.1016/j.jeconc.2023.10000
http://dx.doi.org/10.21744/lingcure.v5nS3.1880
https://bank.gov.ua/en/publications?page=1&perPage=5&search=&document=&pubCategory=7&keywords=&created_from=&created_to=
https://ndpublisher.in/admin/issues/EAv68n1sd.pdf
https://doi.org/10.1016/j.pacfin.2019.06.015
https://doi.org/10.1016/j.pacfin.2019.06.015
https://ideas.repec.org/a/bas/econst/y2019i6p39-53.html
https://ideas.repec.org/a/bas/econst/y2019i6p39-53.html
https://doi.org/10.61954/2616-7107/2024.8.1-8
http://dx.doi.org/10.21511/bbs.17(3).2022.02
https://economyandsociety.in.ua/index.php/journal/article/view/37/36
https://doi.org/10.19192/wsfip.sj1.2023.8
https://doi.org/10.55643/fcaptp.3.50.2023.3930
https://www.worldbank.org/en/news/press-release/2023/10/04/world-bank-fall-2023-regional-economic-updates
https://www.worldbank.org/en/news/press-release/2023/10/04/world-bank-fall-2023-regional-economic-updates
https://doi.org/10.3390/systems11070328

Koldovskiy & Rekunenko

CTnmyntoBAHHA cPiHOHCOBMX IHHOBALLIN:
porib UndopoBi3dLliii, MPO30pPOCTi
TA COLLiAIbHOI BiOaMoBiAASIbHOCTI B OGHKIBCbKMX CUCTEMAX

Aptem KonpoBcokuii

KAHAMAQT EKOHOMIYHMX HAYK, AOLLEHT

KUTOMUPCbKMM EKOHOMIKO-TYMOHITAPHMI IHCTUTYT YHiBEpCUTETY «YKPATHON
10020, ByA. BianbCbkumit LLAsX, 18, m. Xutomump, YkpaiHa

AOKTOPQAHT

CYMCBKUI AEPXXABHWI YHIBEPCUTET

40000, ByA. Xapkiscbka, 116, m. Cymu, YkpaiHa
https://orcid.org/0009-0009-5827-4649

Irop Pexynenko

AOKTOP €KOHOMIYHMX HAYK, Mpodoecop
CYMCBKMM AEPXXABHUM YHIBEPCUTET

40000, ByA. XapkiBcbkd, 116, m. Cymm, YKpaiHa
https://orcid.org/0000-0002-1558-629X

AHoTauif. Tocnimkenns (iHaHCOBUX iHHOBALil y 6aHKIBCBKUX CMCTeMaX € HaJ3BUYAIHO aKTYaJIbHUM Y CY4aCHUX
yMoBax I7106a/1bHO1 111 poBi3anii, 3pocTaHHA BUMOT 1O IPO30POCTi Ta MOCHIEHHA 3HaYeHHA KOPIIOPATUBHOI COLlia/IbHOI
BigmoBiganbHocTi. Ili acekTn € BU3HAYaAbHMMM /ISl 3MIIJHEHHS [OBIpM CHOXXMBAYiB, MifiBUINEHHS ePeKTMBHOCTI
OaHKiBCBKMX oOIlepalill Ta 3a0e3Ie4eHHA CTIIKOCTI OaHKIBCbKOI cucTeMyu B YKpaiHi. MeTolo ROCTimKeHHA OyI0
BMBYeHHA (iHAHCOBMX IHHOBaliil y OaHKIBCBKMX CHCTeMax 3 aKL[eHTOM Ha B3a€MO3B’A3Ky Lu¢posisauii, mpo3opocTi
Ta coljia/JbHOI BifiMOBifaNbHOCTI. [l MpOBefleHHA MOCIiIPKeHHA BUKOPUCTOBYBA/IUCA KiNbKiCHI Ta AKiCHI MeTomM,
BK/IIOYAIOYN aHAIi3 (biHaHCOBoI 3BiTHOCTI 6aHKIB, HOPMAaTUBHUX JIOKyMeHTiB i 3BiTiB HallionanpHOTO 6aH1<y Ykpainu 3a
niepiop 2019-2023 pokiB. EkoHOMeTpu4He MOJe/TI0BaHHS HO3BOIMIO BU3HAYUTU KII0YOBI (aKTOPH, 110 BIUIMBAIOTH Ha
IIOKa3HUKY e(peKTUBHOCTI 6aHKIBCBKUX OIlepallilf, Taki AK peHTa0eNbHICTh aKTUBIB, CIPUITHATTSA KJIiEHTAMU Ta piBeHb
¢inaHcoBOI crifikocTi. PesynbraTy mocmimKeHHA 3acBimymm, mo mmdposisanisa copusde aBromaryusanii 6aHKiBCbKMX
IIPOLeCiB, 3MEHIIICHHIO BUTPAT Ha 0OCIYyroByBaHH:A KII€HTIB, MifIBUIY€E HOCTYNHICTh (PiHAHCOBUX IIOCIYT i JO3BOJLAE
OaHKaM LIBMAIIE afalTyBaTUCA O 3MiH y IoBefiHILi KIi€HTiB. Byno 3’sacoBaHO, 10 3aXOfyu 3 IPO30POCTi, 30KpeMa
BIIPOBaJPKEHHA CTaH/IapTiB 3BIiTHOCTI, MiBUINYIOTh JOBipy K/Ii€HTIB i piBeHb iXHBOI N0ANMBHOCTI. JlocmimkeHo, mo
ininiaTMBY KOPIIOPATUBHOI COLia/IbHOI BillIOBila/IbHOCTI ITIOSUTUBHO BIUIMBAIOTD Ha PeIyTallilo OaHKIB i 3a6e3medyloTh
BiJJIOBiHICTD PpEryNATOPHMM BMMOTaM, IO B CYKYIHOCTI IiJCHIIOE IX KOHKYPEHTOCHPOMOXXHiCTb. OTpuMaHi
pe3yIbTaTi MOXKYTb OYyTM BUKOPUCTaHI KepiBHMKaMy OaHKIB, HOMITMKAaMM Ta PeryIaToOpaMU IJI BIPOBaJPKEHHA
CTpareriil MOKpaleHHs OllepaliifHoOl epeKTUBHOCTI, pO3BUTKY LM(POBUX IIOCIYT i 3MIIJHEHH: TOBipM K/Ii€HTIB

KAto4oBi cAoBa: ¢inancoBa tpancdopmanis; umdpoBumit 6aHKIHT; eeKTUBHICTb yIpaBIiHHs; KoBipa KIIIEHTIB;
€KOHOMIYHa CTiliKiCTh; CTiMIKi IPAKTUKMA
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