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Science and business: strategic partnership for sustainable development
In today's world, characterized by rapid changes and global challenges, strategic partnerships between science and business are of particular importance. It is a key factor in the success of sustainable development, as it combines scientific knowledge with practical experience and innovative solutions. Sustainable development is a key concept that combines economic, environmental and social aspects. Addressing global challenges requires synergy between science and business, as only through an effective partnership between these spheres can an innovative breakthrough be achieved and a balanced economic growth be ensured. The purpose of this article is to study the mechanisms of strategic interaction between science and business in the context of sustainable development. Today, humanity faces serious challenges such as climate change, resource depletion, social inequality, and others. Solving these problems requires an integrated approach that involves the combined efforts of science, business, government and the public. That is why the strategic partnership between science and business is extremely relevant and important.
Science and business are two key drivers of innovative development. Scientific research creates new knowledge, while business adapts and implements this knowledge into practice. Strategic partnership between them implies [3, p. 87]:
· funding of scientific research by the business sector;
· involvement of scientists in solving practical problems of enterprises;
· creation of joint research centers and innovation hubs;
· development of environmentally friendly technologies and business models.
Effective interaction between science and business contributes to the development of both parties, providing access to new opportunities, increasing competitiveness and stimulating innovation processes.
For science:
· access to resources: financial, logistical and human resources of the business can contribute to research and development;
· practical testing: business can provide a testing ground for scientific developments and their implementation in real production;
· commercialization: partnership with business promotes the commercialization of scientific developments and their introduction to the market;
· research request: businesses formulate specific research requests aimed at solving practical problems.
For business:
· innovations: research and development is a source of innovations that ensure business competitiveness;
· new markets: cooperation with science can open up new markets and opportunities for business;
· reputation: partnership with scientific institutions enhances the reputation of business as innovative and socially responsible;
· qualified personnel: joint projects with science contribute to the training of qualified personnel for business [4, p. 47]:
As competition intensifies and technology develops rapidly, the interaction between science and business is gaining in importance. The formation of strategic partnerships between scientific institutions and enterprises improves the efficiency of knowledge, resource and innovation exchange. such partnerships can be implemented through various mechanisms, in particular:
· joint research projects: creation of joint laboratories, research groups and centers for research and development;
· grants and scholarships: business funding for research and development, as well as support for talented students and young scientists;
· internships and practice: organization of internships for students and young scientists at enterprises, as well as internships for business employees in scientific institutions;
· consulting and expertise: involvement of scientists in consulting and expert evaluation of projects and technologies;
· technology transfer: transfer of scientific developments and technologies from scientific institutions to business for their implementation in production.
Effective interaction between research institutions and the business environment requires consideration of a number of fundamental factors that ensure the effectiveness and sustainability of strategic partnerships. Compliance with these conditions contributes to the formation of long-term mutually beneficial relations, increasing the level of trust between partners and creating a favorable environment for innovative development. The main conditions for a successful partnership include:
· mutual interest: partners should have common goals and interests in cooperation;
· trust and mutual understanding: trust and mutual understanding should be established between partners;
· clear agreements: all terms and conditions of cooperation should be clearly stated in the contract;
· effective management: partnership requires effective management and coordination;
· openness and exchange of information: partners should be open to sharing information and knowledge.
Thus, a successful strategic partnership between academic institutions and business is based on mutual interest, trust, clear agreements, and effective management. Compliance with these conditions creates favorable preconditions for the integration of science and business, promoting innovative development and achieving competitiveness of both sides in the modern world.
Thus, it can be stated that a strategic partnership between science and business is a prerequisite for the sustainable development of society. Joint research, technological innovation, and efficient use of resources can ensure the long-term competitiveness of the economy. The development of mechanisms of interaction between scientific institutions and business will help to form an innovative ecosystem capable of effectively responding to global challenges.
Literature:
1. Porter, M. E. Competitive advantage: creating and sustaining superior performance. New York: Free Press, 2021. 557 р.
2. Pisano, G. P. The innovator's dilemma: when new technologies cause large firms to fail. Boston: Harvard Business Review Press, 2022. 288 р.
3. Organizational and economic mechanism of partnership between scientific institutions and enterprises. Economic Journal XXI, 2021. №9. Р. 85-95.
4. Strategic alliances as a form of partnership between science and business. Problems of economy, 2023. №22. Р. 41-49.

